i COMPARISONS OF AVERAGE AUDIENCE ESTIMATES — SELECTED PROGRAM TYPES 


SECOND REPORT FOR AUGUST1982 


EVENING 7:00—11:00 PM 


Suspense & Al! 7:00- 11:00 PM 
General Myster Situation Participation Feature All 25— All 55- 7:00- 9:00— — 
Drama Orsma(l) Comedy Adventure Variety Films 30 Min. 60 Min. 9:00 PM 11:00 PM(2) Regular Special(3) Totat(3) 
HOUSEHOLDS 96 AVG. AUD 11.4 13.2 14.4 14.6 12:9 13.7 13.1 11.7 13.6 13.0 11:9 12.6 
NO. OF PROGRAMS ł 12 g Pr 3 [FR "d 27 29 28 37 65 š 22 87 
EVENING MONDAY-FRIDAY 
. &00-500PM — 11:30-1:00A4M WEEKDAY DAYTIME 10:00AM-4:30PM _ WEEKEND DAYTIME _ 
Informational(1) Quiz Sports 
dar πατε 11:30PM- Daytime ἃ Aud, Situation 10:00AM- 1:00- 10:00AM- Chil- 
Once-a-Week — Multi-weekly 1:00AM (4) Drama Partic.(1) — Comedy 1.00PM 4:30PM 4:30PM dren's(1) Regular Special(3) Total(3) 
HOUSEHOLDS 96 AVG. AUD 6.3 10.0 5.1 6.5 6.4 6.7 5.6 6.9 6.4 4.3 1.0 4.9 6.1 
ΝΟ. OF PROGRAMS t 5 3 12 14 5 4 12 12 24 31 5 9 14 
(1) SEE INTRODUCTION FOR INDIVIDUAL TYPES IN ABOVE (3) WEIGHTED BY DURATION AND FREQUENCY AND LIMITED IFR INSUFFICIENT NUMBER OF PROGRAMS IN TYPE } PROGRAMS ARE RATED IN TERMS OF TOTAL 
GROUPING TO REGULARLY SCHEDULED PROGRAMS, EXCEPT FOR TYPES FOR REPORTING. DURATION, UNDER FIVE- MINUTE PROGRAMS 
(2) INCLUDES 8:30-9:30PM AND 8 30-10:00PM PROGRAMS. CARRYING THIS FOOTNOTE. ARE EXCLUDED. 
(4) INCLUDES OVERRUNS EXTENDING BEYOND 1:00AM. 
BASED ON NIELSEN ESTIMATES FOR TWO WEEKS ENDING AUGUST 22, 1982 
. . AUDIENCES —— = AUDIENCES — 
RANK PROGRAM % U.S. NO. (000) RANK PROGRAM % US. NO. (000) 
1 FILTHY RICH 21.7 17,690 10 TRAPPER JOHN, M.D. 17.0 13,860 
2 M*A*S*H 20.2 16,460 12 FANTASY ISLAND 16.7 13,610 
3 ΤΟΟ CLOSE FOR COMFORT 18.9 15,400 12 HART TO HART 16.7 13,610 
4 THREE'S COMPANY 18.7 15,240 14 ALICE 16.4 13,370 
5 BARBARA WALTERS SUMMER SP(S) 18.0 14,670 14  WKRP IN CINCINNATI 16.4 13,370 
6 RENEGADES(S) 17.9 14,590 16 LOVE BOAT 15.3 12,960 
7 JEFFERSONS 1.8 14,510 17 PRIVATE BENJAMIN# 15.6 12,710 
8 CAGNEY & LACEY(S) 115 £ 14,430 18 ABC SUNDAY NIGHT MOVIE 15.1 12,550 
9 60 MINUTES 17.2 14,020 19 FACTS OF LIFE 15.2 12,390 
10 CIRCUS OF THE STARS(S) 17.0 13,860 


3 (0 TELECASTS WITH CURTAILED STATION FACILITIES ARE EXCLUDED, AS ARE UNDER-FIVE-MINUTE PROGRAMS. FOR ΕΧΡΙΑΜΑΤΙΟΝ OF SYMBOLS, SEE PAGE A. 


4 


ΠΗ͂ 


PROGRAM NAME 


WK 
# DAY 

*EVENING 

ABC FRIDAY NIGHT MOVIE 19 
1 FRI. 8.00P 120 ABC FF 


ABC MONDAY NIGHT BASEBALL 9 


1 MON. 8.30P 159 ABC SE 
2 MON. 8.43P 174 
ABC MOVIE SPECIAL(S) 
2 THU. 8.00P 120 ABC FF 
ABC NENS CLOSEUP(S) 
1 FRI. 10.00P 60 ABC DN 
ABC NEWSBRIEF -M-F 219 
1 MON. 8.28P 1 ABC N 
TUE. 9.58P 1 
1 W-F "5 2 
2 MON 9.16P 1 
2 IU& NW 9.58P 1 
2 THU. 3..; Ὁ 
2 FRI. 8.28P 1 
ABC NEWSBRIEF-SAT. 44 
SAT. 9,58P 1 ABC N 
ABC NEWSBRIEF -SUN. 44 
1 SUN. 10.02P 1 ABC N 
2 SUN. 10.00P 2 
ABC SPORTS UPDATE -SAT 44 
1 SAT. 8.58P 1 ABC SN 
2 SAT. 9.00P 2 
ABC SPORTS UPDATE -SUN 44 
1 SUN. B.30P 2 ABC SN 
2 SUN. 8.58P 2 
ABC SUNDAY NIGHT MOVIE 36 
1 SUN. 9.00P 143 ABC FF 
2 SUN. 8.00P 180 
ABC WORLD NEWS TONIGHT 219 


ἩΓΕ 6.30P 30 ABC N 


ABC WRLD NEWS TONIGHT-SUN 37 
SUN. 6.30P 30 ABC N 
ADV-LIL LORD FAUNTLEROY(S) 


1 SAT. 8.00P 60 CBS GD 
ALICE 35 
SUN. 9.00P 30 CBS CS 
ARCHIE BUNKER'S PLACE 38 
SUN. 8.00P 30 CBS CS 

ASTRONAUTS(S) 
1 WED. 8.30P 30 CBS CS 


BARBARA WALTERS SUMMER SP(S) 
2 TUE. 10.00P 60 ABC CC 


KEY: A= CURRENT REPORT B—SEASON AVERAGE 
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START μή 
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98 
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99 


99 


PROGRAM AUDIENCE ESTIMATES (ALPHABET 


PROGRAM 


HOUSEHOLD AUDIENCES 


"| À VG. AVG 
E | AUD. SHARE AUD. 


Y| 96 (9000) 
A 8.6 18 701 
B 11,8 24 962 
A 12.3 22 1002 
B 11.5 21 937 
A 12.5 23 1019 
A 5.3 11 432 
A 12.7 23 1035 
B 16.6 27 1953 
A lfw3 34 1410 
B 18.7 33 1524 
A l5gf 28 1280 
B 16.3 26 1328 
A 14.4 23 1174 
Β 14.8 27 1206 
A 11 7 22 954 
B 12.5 21 1019 
A 15.4 28 1255 
B 17.0 28 1386 
A 9.4 21 766 
B 11.8 22 962 
A 550 13 408 
B 7.5 15 611 
A 743 17 595 
A 16.4 30 1337 
B 20.3 32 1654 
A 13.7 28 1117 
B 18.3 31 1491 
A 6.5 12 530 
A 18.0 32 1467 


IO 
Ti 
PROGRAM NAWE SEASON 
WK 


# DAY 


BARNEY MILLER 


1 THU. 9.00P 60 ABC 
BENSON 

2 FRI. 8.00P 30 ABC 
BEST OF THE WEST 

1 MON. 8.00P 30 ABC 
BIG EASY SPECIAL(S) 

1 SUN. 8.00P 60 ABC 
BORN TO THE WIND-1(S) 

2 THU. 8.00P 60 NBC 


BORN TO THE WIND- τ 


2 SUN. 7T.00P 60 NBC 
al BUDDIES 
THU. 8.30P 30 ABC 
BRET MAVERICK 
TUE, 9.00P 60 NBC 
CAGNEY & LACEY(S) 
1 MON. 10.00P 60 CBS 
CASSIE AND COMPANY 
FRI. 10.00P 60 NBC 


CBS EVENING NEWS-RATHER 
M-F 6.30P 30 CBS 

CBS EVENING NEIJS-DEAN 
SUN. 6.30P 30 CBS 


CBS SAT. NEWS-SCHIEFFER 
SAT. 6.30P 30 CBS 
CBS SAT. NIGHT MOVIE 
1 SAT. 9.00P 120 CBS 


E TUESDAY NIGHT MOVIES 
TUE. 9.00P 120 CBS 
cas WEDNESDAY NIGHT MOVIE 


1 WED, 9.00P 120 CBS 
CHICAGO STORY 
FRI. 8.30P 90 NBC 
CHIPS 
SUN. 8.00P 60 NBC 
CIRCUS OF THE STARS(S) 
2 THU. 9.00P 120 CBS 
CODE RED 
SUN. 7T.00P 60 ABC 
CRONKITE'S UNIVERSE 
1 TUE. 8.00P 30 CBS 
2 TUE. 8.30P 30 
DALLAS 
FRI. 9.00P 60 CBS 


2ND AUG. 1982 REPORT 


OF 


198 99 
181 95 
170 87 
201 99 
198 93 
197 98 
199 99 
184 191 96 97 
196 99 
167 172 90 93 
201 200 99 99 
119 178 91 90 
153 147 86 81 
183 95 
184 96 
188 97 
166 169 86 91 
207 204 98 98 
197 99 
183 183 96 94 
194 185 98 97 
199 199 99 99 


NO. PROGRAM 
STATIONS | COVERAGE 


HOUSEHOLD AUDIENCES 


K 


START PROG. E 
TIME DUR NET WPEWK 1 WK 2 WK 1 WK 2| Y 


rwr Ὁ > D> 


> 


Ux > UPOP 


π» UI UID > ΠΟ» UIlULA oror WPP 


AVG. AVG. 
AUD. SHARE AUD. 
(0,000) 


% 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


SO ONDU 


= = N å VONE 


URB Ῥω UL Ὁ ΜΟΔ dcuddu ONAE NOPU 


% 


937 
1051 
562 
668 


of9 
T66 
791 
1206 


1100 
1133 
856 
970 


668 
636 
994 
1231 


1386 


660 
595 


676 
766 


1092 
1752 


Š PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 2ND AUG. 1982 REPORT 


το | NO. OF. | PROGRAM | HOUSEHOLD AUDIENCES Te | NO.OF | PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME JS STATIONS | COVERAGE PROGRAM NAME JS STATIONS | COVERAGE 


AVG. AVG. 
AUD. SHARE AUD. 


AVG. AVG. 
AUD. SHARE AUD. 


K 
WK START PROG. WK START P895. E 
$ DAY TIME DUR NET TYPERJjWK 1 WK 2|WK 1 WK 2 96 % (0,000|| # DAY TIME DUR NET TYPEG WK 1 WK 2|WK 1 WK2| Y | % 96 (0000) 
EVENING CONT'D 
LITTLE HOUSE -PRAIRIE 36|212 211 99 99 ΙΑ 11.7 21 954 
DIFF'RENT STROKES 38 |197 197 97 98 13.9 25 1133 || 1 MON. 8.00P 60 NBC GD B 16.7 26 1361 
THU. 9.00P 30 NBC CS 16.7 27 1361 || 2 MON. 8.40P 60 
DIFF'RENT STROKES SPEC.(S) 193 97 14.5 26 1182 || LOU GRANT 31 195 98 |A 14.0 25 1141 
1 THU. 9.30P 30 NBC CS 2 MON.  10.00P 60 CBS GD B. 15.7 26 1280 
DUKES OF HAZZARD 35 |200 196 99 95 ΙΑ 14.2 30 1157 ||LOVE BOAT 42|200 190 97 97 |A 15.9 32 1296 
FRI. 8.00P 60 CBS CS B 18.9 35 1540|| 1 sar. 9.00P 60 ABC CS B 19.5 35 1589 
DYNASTY 11|203 202 299 99 ΙΑ 12.7 24 103511 2 SAT. 8.00P 120 
WED. 10.00Ρ 60 ABC GD B 11.8 22 962 ||LOVE, SIDNEY 9 |193 195 98 98 |A 13.2 23 1076 
ELECTRIC GRANDMOTHER(S) 201 99 A 6.0 13 489 HED: μας οσα B. egt. d 1051 
1 SUN. 7.00P 60 NBC GV MAGIC MITH THE STARS(S) 196 98 |A 13.3 23 1084 
FACTS OF LIFE 39 |196 198 99 99 |A 15.2 28 1239|| 2 SUN. 9.00P 120 NBC GV 
WED. 9.00P 30 NBC CS B 17.8 29 1451 || MAGNUM, P.I. 41|197 201 98 99 ΙΑ 14.2 28 1157 
FALCON CREST 10|203 199 99 99 |A 13.5 28 1100 THU. ΘΗΝ m60 0B PD Bode 99. 1349 
FRI.  10.00P 60 CBS GD B 12.0 25 978 ||M*A*S*H 38 |194 196 99 99 |A 20.2 34 1646 
FALL GUY 36 193 96 |A 14.3 26 1165 MON. 9.00P 30 CBS CS B 20.7 32 1687 
2 WED. 9.00P 60 ABC A B 17.7 28 1443 ||MCCLAINS LAW 4 |174 189 92 97 |A 11.8 21 962 
"m sz s m t d369- 20 i TUE. 10.00Ρ 60 NBC OP B 11.9 22 970 
1 THU. 8.00P 60 NBC GD B 13.1 23 1068 || MORK & MINDY 5 | 191 98 A 8.5 17 693 
FANTASY ISLAND 38 |199 191 297 98 |A 16.7 34 1361 || 1 THU. 8.00P 30 ABC CS B 85 18 693 
SAT.  10.00P 60 ABC A B 17.6 33 1434 || MR. MERLIN 5|184 188 295 9r |A 10.2 21 831 
WED. 8.00P 30 CBS CS B 10.0 22 815 
FATHER MURPHY 4|192 198 92 94 |A 9.1 18 742 
OOP 60 NBC GD B 91 18  742||NBC MONDAY NIGHT MOVIES 34| 198 199 99 99 |A 13.7 24 1117 
FT. RICH 2|197 200 99 99 |A 21.7 3 1769|| 1 MON. 9.00P 120 NBC FF B 16.2 26 1320 
MON. 9.30P 30 CBS CS B 21.7 36 1769|| 2 MON. 9.40P 120 
NBC MOVIE OF THE WEEK(S) 183 95 |A 8.4 17 685 
SHE a PRERE 35 195 98 JA 138 24 1125 2 SAT. 8.00P 120 NBC FF 
9.30P 30 NBC CS B 16.4 27 1337 
GREA EST AMERICAN HERO 37 200 97 |A 10.6 22  864||NBC NEWS CAPSULE-M-F 35| 166 170 86 87 |A 10.0 19 815 
2 WED, 8.00P 60 ABC A B 15.0 25 1223|| 1M-TH  8.58P 1 NBC N B 93 18 758 
l FRI. 9.01ρ 1 
HAPPY DAYS 41|205 201 99 99 |A 13.4 ο 1092|| 2 MON.  9.38P 1 
TUE. 8.00P 30 ABC CS 9 18.2 30 1483|| 2 TU-TH 858P 1 
HARPER VALLEY 7 | 173 92 A 7.2 16 587|| o FRL 8.59P 1 
1 SAT. 8.30P 30 NBC CS B 8.2 19 668 || NBC NEWS CAPSULE-2-M-F 18| 171 174 88 91 |A 11.3 21 921 
Ñ 1 NBC N B 10.2 19 831 
HART TO HART 38 | 199 98 A wr 34 eM ii 35 1 
1 TUE. 10.00Ρ 60 ABC PD B 20.2 234 1l646|| Za F 9 58 1 
HERE'S BOOMER 7 | 170 91 A  6.l 14 497 
1 SAT. 8.00P 30 NBC GD B 7.5 18  611|| NBC NEWS CAPSULE-SAT 7| 151 156 85 86 |A 6.6 14 538 
à ἳ BC N B 7.4 16 603 
HILL STREET Bus 38 | 205 206 98 99 |A 14.5 27 ne 1 EAE 5: ap : N 
THU 0.00P 60 NBC OP B I.8 1 EWS CAFSULE-2-SAT. 3 | 168 89 Α 5.7 11 465 
JEFFERSONS l 481 198 197 99 oo |A 178 51 1451]] "P" ο CUI ρε N p 5. 33 so 
SUN. 9,30P 30 CBS CS B 1.4 34 1744 ; 
: ULE -SUN τι 177 i73 91 92 11.2 21 913 
KNOTS LANDING 13 | 189 98 - 16 «μμ WT B 114 22 3929 
1 THU. 10,00Ρ 60 CBS GD B 12.5 23 1019 NBC NEWS mor 2-5UN. 3 179 92 A 12,6 22 1027 
LAVERNE & SHIRLEY 15|204 200 99 99 |A 14.9 28 1214|| 2 SUN. 1ο 04 1 NBC N B 117 20 954 
TUE. 8.30P 30 ABC CS B 14.9 27 1914 


f KEY: Α-- CURRENT REPORT B—SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A 
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PROGRAM NAME 


JS 


NO. OF 


PROGRAM EHOLD AUDIE 
STATIONS | COVERAGE Ὃ ue Laus 


2ND AUG. 1982 REPORT 


PROGRAM NAME 


PROGRAM 


αἴ N STATIONS COVERAGE 


HOUSEHOLD AUDIENCES 


K| AVG. AVG. K| AVG AVG. 
WK START PROG. E| AUD. SHARE AUD.| | WK START P E| AUD. SHARE AUD. 
# DAY TIME DUR NET Fe. WK 1 WK 2|WK 1 WK 2| Y 96 96 (0000) # DAY TIME DUR NET HP. WK 1 WK 2IWK 1 WK 2| Y 96 % (0,000) 
EVENING CONT'D 
SIMON & SIMON 5 | 191 98 A r 
NBC NIGHTLY NEWS-SAT. 39 |166 163 86 86 |A 6.2 16 505 1 THU. 9,00P 60 CBS PD B a 2d ἴοι 
Mec NICHT NES SUN. adi 351166 163 86 82 À de 16 $90 kde M WM MI TC 
—SUN. ' : .00P 60 C 
SUN. 6.30P 30 NBC N B 7.7 16 628 SEN n PREIS p^ ce BE du 
THREE'S COMPANY 41|207 206 299 99 |A 18. 
NBC NIGHTLY NEWS 217 | 205 203 99 99 ΙΑ 9.0 20 734 TUE. 9.00P 30 ABC CS B 3 2 Io 
ο ο d 30 NBC N 183 " R m i 2 TODAY'S FBI 10 | 183 95 A 11.1 25 905 
εν ος BO NECN . 1 SAT. 8.00P 60 ABC OP B 9.9 23 807 
TOO CLOSE FOR COMFORT 38 | 204 206 98 99 |A 18.9 
NBC REPORTS SATS) BS Q 175 94 |A 56 11 456 TUE. .30P 30 ABC CS B 21.6 34 1760 
. : TRAPPER JN M.D. 36 |198 196 98 99 |A 17.0 31 1386 
NBC SUNDAY NIGHT MOVIE 33 | 196 96 A 14.1 26 1149 SUN. 10.00 8.0 
1 SUN. 9.00P 120 NBC ΕΕ B 15,3 25 1247 κα 60 C8939 B^ dur ον 3606 
20/20 38 | 200 202 9 99 |A 13.1 
NEWSBREAK-M-F 213 |176 178 92 93 |A 10.9 21 888 THU. — 10.00P 60 ABC DN B 15.1 Be 1231 
I NON: νε | CBS N B 14.1 23 1149 || TWO OF US 7 | 188 97 A 9.0 18 734 
, 1 TUE. 8.3 5 
1 THU. 8.57P 2 OP 30 CBS CS B 8.5 17 693 
2 MTUTHF 8.58P 1 MALI DISNEY 39 176 92 |A 8.2 1⁄7 668 
2 MED. 9.11P 1 SAT. 8.00P 60 CBS FV B 14.0 26 1141 
NEWSBREAK-SAT. 43|191 170 95 88 |A 8.9 19 725 T IN CINCINNATI 10|189 190 97 97 |A 16.4 30 1337 
SAT. 8.58P 1 CBS N B 12.2 29 994 MON. 8.30P 30 CBS CS 8 16.3 30 1328 
NEWSBREAK-SUN. 44 |181 182 95 96 |A 13.8 26 1125 | 12 ΑΤΕ FRINGE 
SUN. 8.58P 1 CBS N B 18.2 29 1483 || ABC MOVIE OF THE WEEK 27| 87 148 60 86 |A 1.9 11 155 
NFL PRE SEASON FTBL-ABC(S) 200 98 |A 11.2 23 913 1 MON.  12.30A 71 ABC ΕΕ B 2.9 14 236 
2 FRI. B.30P 201 ABC SE 2 MON.  12.47A Τι 
NFL PRE-SEASON ΕΤΒΙ -CBS(S) 197 99 |A 11.2 24 913 || ΑΒΟ MOVIE OF THE WEEK-2 22| 87 148 60 86 |A 1.4 11 114 
2 SAT. 9.00P 200 CBS SE 1 MON. 1.41A 29 ABC FF B 2.2 15 179 
NICHOLS AND DYMES(S) 184 95 A 7.4 15 603 2 MON. 1.58A 15 
1 SAT. 9.00P 60 NBC OP ABC NEWS:NIGHTLINE -MON 101189 187 97 97 |A 4.1 15 334 
1 MON.  12.00M 30 ABC N B 4.6 16 375 
NURSE(S) 186 98 |A 10.8 19 880 2 MON. 12.16A 31 
2 TUE. 9.00P 120 CBS GD 
ONE DAY AT A TIME 36|196 196 98 99 |A 14.0 27 1141 || ABC NENS:NIGHTLINE -T-F 181| 187 190 96 97 | A 6.3 18 513 
SUN. 8.30P 30 CBS CS B 18.7 31 1524 1 TUMF — 11.30P 30 ABC N B 7.9 20 587 
2 TU-TH 11.30P 30 
ONE OF THE BOYS 3|171 169 89 90 |A 6.3 14  513]|| ABC NEWS:NIGHTLINE -FRI(B) 186 94 | A .8 14 310 
FRI 8.00P 30 NBC CS B 6.0 14 489 2 ΕΒΙ 12.27A 32 ABC N 
PIECE OF THE ACTION(S) 190 99 |A 12.3 23 1002 
2 WED. 8.30P 150 CBS FF ABC WEEKEND REPORT-SAT. 43| 168 167 89 89 |A 5,9 13 481 
SAT. 14.00P 15 ABC N B 6.3 14 513 
PRIVATE BENJAMIN 10 | 189 97 A 15.6 31 1271 | | ABC WEEKEND REPORT-SUN. 44 | 168 173 90 92 |A 4.4 11 359 
1 MON. 8.00P 30 CBS CS B 14.1 28 1149 1 SUN. 11.29P 15 ABC N B 4.1 11 383 
QUINCY, M.E. 37 | 200 200 99 99 A 14.8 27 1206 2 SUN. 11.00P 15 
WED. 10.00P 60 NBC OP B 16.00 28 1304 
CBS SUNDAY NELS-O0SGOOD 45| 126 126 70 το |A 5,8 12 473 
RENEGADES(S) 202 99 A 17.9 33 1459 SUN. 11.00P 15 CBS N B 6.5 14 530 
1 WED. 8.00P 120 ABC FF DAVID LETTERMAN I 107 | 181 180 94 93 |A 3.1 15 253 
REAL PEOPLE 42 | 201 202 99 98 |A 19.7 28 1117 1 Μ-ΤΗ 12.30A 30 NBC GV B 2.9 15 236 
WED. 8.00P 60 NBC PV B 17.6 29 1434 2 MON. 1.10A 30 
2 TU-TH 12.30A 30 


9 KEY: A= CURRENT REPORT B= SEASON AVFRAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 
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e | «No. ΟΕ. | PROGRAM ] mousenoLp AUDIENCES το | NO.OF | PROGRAM | HOUSEHOLD AUDIENCE 

PROGRAM NAME H N STATIONS COVERAGE TAG m PROGRAM NAME JS STATIONS | COVERAGE Š 
! ! K| ava. AVG. 

WK START : E| AUD. SHARE AUD. | WK START E 

# DAY TIME DUR NET PP WK I WK2 WK1WK2|Y| *& ^ % (0000]| # DAY TIME DUR NETTPEQWK 1 WK2)WK1WK2|Y| ARD. SHARE (QUU) 


LATE FRINGE CONT'D 


DAVID LETTERMAN II 07|181 180 94 93 |A 2.4 15 196 ΙΙ η, οὐ ΝΒΟ Ν io WA ne dv daa 
à i i ERA 2 NBC ον Β 2.2 14 179 || SATURDAY NIGHT 37|198 194 98 97 |A 5.3 19 432 
2 ON. 1.404 30 1 SAT. 11.30p 74 NBC ον B 76 23 619 

DAVID LETTERMAN-SPECIAL(S) 175 94 A 30 14 245 : f 
1 FRI. 12.30A 90 NBC GV SCTV NETWORK i dei 175 97 |A 36 18 293 

FANTASY ISLAND-12.00 43 |157 157 88 88 |A 3.3 14 269 || TONIGHT SHOW - din $19 205 204 99 99 À 8.3 20 513 

FRIDAYS Po CEN d 165 92 I 355 13 310 > MEN peo E NOM X RS 
1 FRI.  12.00M 71 ABC GV B 45. 16 367|| 2 TU-F 11.30P 60 

FRIDAYS-PART 2 36 | 161 92 A 3. 1? 302 E 
1 FRI. 1.11A 6 ABC GV B 3,5 17 285 ο asit 69 ABC m 131 5 B πὸ η d 

LATE MOVIE 1 216 | 167 166 ϐ8 88 |A 6.5 21 530 ||VIEWPOINT(S) 189 97 A 5.3 19 432 
1 MON. 11.30p Τι CBS FF B 6.2 21  505|| 1 THU.  11.30P 121 ABC N 
I MED. — I1.30P 70 WEEKDAY DAYTIME 
I THU.  12.00M 72 ABC DAYTIME NEMSBRIEF-M-F 219176 176 93 93 |A 8.4 28 685 
1 FRI. 11.30P 77 M-F 1.57P 2 ABC N B 8.6 30 701 
2M& ΤΗ 11.30P 71 
S TUE [1630Ρ 40 ABC NEWS THIS MORNING-645 — 35 |133 135 84 85 |A 1.8 21 147 
με 11 30P 7H M-F 6.45Α 15 ABC N B 16 18 130 
2 FRI. 11.30P 76 ALICE-M-F 215 | 155 154 88 88 |A 7.3 31 595 

M-F  10.30A 30 CBS CS B 56 26 456 

LATE MOVIE II 216 | 167 167 88 88 |A 4.6 25 375 
1 MON. 12.41Α 51 CBS FF B 4.4 25  359|| ALL MY CHILDREN 218] 202 202 299 99 |A 9.8 32 799 
i TUE. 12.394 42 1 M-F 1.00P 60 ABC DD B 93 32 758 
1 WED. 12.404 56 2 M-TH — 1.00P 60 
1 THU. 1.124 46 ANOTHER WORLD 212| 201 201 99 99 |A 48 17 391 
1 FRI.  12.47A 48 M-F 2.00P 60 NBC DD B 4.5 16 367 
T mo ἢ AS THE WORLD TURNS 217|202 203 99 99 |A 7.6 26 819 
SU. Esas 43 l M-TH  1.30P 60 CBS DO B 71 25 519 

i 1 FRI.  1.30P 32 
2 THU. 12.41Α 53 ο. η 
2 FRI.  12.46A 50 x du. wr | PYP EEG Es 

LOVE βόλι- 1209M es asc cs |. 19 99 9T |$ 38 16 310||CAPITOL ELEME MN DLE E M 
PED. dà nM το M-F 2.30P 30 CBS DD B 5.3 20 432 
NBC LATE NIGHT MOVIE 43| 56 55 39 38 |a 1.3 5 106 f| CAPTAIN KANGAROO aee i s Te 66 62 i ο... 
1 SUN.  11.30P 55 NBC ΕΕ B du 7 139 MEF 6.30A 30 .5 
TW 2: CHIPS M-F 79160 159 87 87 |A 44 15 359 
NBC NEWS OVERNIGHT-M-F 35|142 142 87 87 |A 1.4 11 114 MeF ^ 3,00 ΒΩ NBC OP NEN Ns 
1 MON. 1.304 30 NBC N B L^ 1 MM|lpavs or OUR LIVES 214| 204 200 99 98 |a 6.2 20 505 
I os τ "E 1 M-F 1.00P 60 NBC DD B 5.7 20 465 

i ç E 6 
I THU. 1:304. 40 $m quse 1 
FRI. 2,004 30 DIFFRENT STROKES M-F 85|123 127 79 80 |A 5.2 23 424 
2 TUE 1:304 30 M-F ` 10.004 30 NBC CS B 35 17 285 
2 WED., — 1.30A 32 DOCTORS 95| 136 136 68 68 |A L9 7 155 
2 THU. — 1.804 44 M-F = 12.00N 30 NBC DO B 2:1 B 171 


11 KEY: A= CURRENT REPORT B — SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A 


? ^ PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


0. OF | PROGRAM | HOUSEHOLD AUDIENCES VC | NO.OF | PROGRAM 
PROGRAM NAME «ἴθι οὔ STATIONS | COVERAGE PROGRAM NAME MIN STATIONS | COVERAGE 


AVG. AVG. 
WK AUD. SHARE AUD.|| WK 


START START AUD, SHARE AUS 
# DAY “TIME DUR NET PE WK 1 WK 2|WK 1 WK 2 X^ ^w (O * DAY “TIME DUR NET IPEQWK 1 WK 2IWK 1 WK 2| Y `” 0 (0,000; 


WEEKDAY DAYTIME CONT'O 
EARLY TODAY M-F 34 | 168 166 9] 90 |A .4 TODAY SHOL-8.30AM 218 | 205 205 99 99 |A 4.0 20 326 
M-F 6.30A 25 NBC N B NS | Er 8.30A 30 NBC N B 4.8 24 391 
WHEEL OF FORTUNE 79|149 148 85 85 |A 4.8 20 381 
EDGE OF NIGHT 211|155 154 BO 78 |A 4.4 M-F 10.304 30 NBC QG 
4.00P 30 ABC DD B 4.8 - UNE m: 
FAMILY FEUD 219 | 174 172 91 οι |A 7.2 YOUNG AND THE RESTLESS 217 |200 201 99 99 |A 8.0 29 652 
M-F 12.00N 30 ABC QP B 6.7 M-F 12.30P 60 CBS DD 8 7.3 28 595 
GENERAL OSPITAL 217 |204 204 39 99 |A 9.5 WEEKEND DAYTIME 
3.00P 60 ABC DD B J07 ABC WEEKEND SPECIALS 36 |185 187 93 93 |A 42 17 342 
goon υ ο. AMERICA-730 219 | 207 206 99 99 |A 4.6 SAT. 12.00Ν 30 ABC FV B 5.4 20 440 
-F .30A 30 ABC 
Ç ABG: N Bo 5,8 ABC WIDE MORLD-SPORTS SAT  33|195 198 98 99 |A 7.3 21 595 
GOOD MORNING, AMERICA-830 219 |207 207 99 99 |A 4.9 SAT. 5.00P 90 ABC SA 8 8.8 22 717 
M-F 8.30A 30 ABC N B 5,3 AMERICAN BANDSTAND '82 35|173 175 86 86 |A 44 17 359 
GUIDING LIGHT so thE pat 204 204 99 99 |A 7.6 SAT. 12.30P 60 ABC PC B 4.6 16 375 
- 3.00P ; 
P. f:6 ATP PRO TENNIS CHAMP(S) 185 95 ΙΑ 3.6 1l 293 
LOVE BOAT DAYTIME 218|188 186 96 95 |A 8.1 2 SUN. 2.00P 120 CBS SE 
M-F 11.00A 60 ABC CS B 6.3 BETCHA DON'T KNOLI-8:28AM 30|181 181 94 94 |A 3.1 34 253 
FORMS μις È SAWYER 1 od 185 185 99 99 |A 2.5 SAT. 8.284 2 NBC CN B 4.0 29 326 
- 7.30A 30 CBS B . 
d BETCHA DON'T KNOW-9:28AM 31 |207 207 99 99 |A 7.2 44 587 
MORNING-KURTIS & SAWYER 2 105 |185 186 99 99 |A 3.0 š 9.28Α 2 NBC CN B 8.2 40 668 


Μ-Ε 8.304 30 CBS N Β 2.8 14 228 | | BETCHA DONT ΚΝΟΝ- 10:28ΑΜ 401195 195 97 97 |A 5.1 23 416 
NEWSBREAK -11.57 214|170 170 290 90 |A 7.4 28 603 SAT. | 10.28A ο NBC CN B 5.3 22 432 
M-F 11.57A 2 CBS N B 6.6 28 538 
BETCHA DON'T KNOW-11:58AM 29| 179 179 91 9ἱ |A 4.3 18 350 
NEWSBREAK-3.57 2161185 185 95 95 JA 6.1 20 497 SAT. 11.58A 2 NBC CN B 4.2 16 342 
M-F 3.57P 2 CBS N B 6.3 20 513 || BETCHA DON'T KNO4-12:28PM 30|162 158 76 76 |A 4.4 17 359 
ONE DAY AT A TIME-M-F 213 143 142 82 82 |A 4.6 21 375 SAT. 12.28P ο NBC CN B 4.5 17 367 
M-F 10.004 30 CBS CS B 4.0 20 326 
BLACKSTAR 33| 188 191 93 395 Α 5.1 21 416 
ONE LIFE TO LIVE 219|202 202 99 99 |A 8.2 29 668 SAT. 11.30A 30 CBS CA B 5.9 22 481 
1 M-TH 2.00P 60 ABC DD B 8.9 32 725 || BUGS BUNNY/ROAD RUNNER 1 34 | 201 201 99 99 |A 4.8 24 391 
1 FRE: 2.00P 2 SAT. 9.30A 30 CBS CA B 5.7 25 465 
& 2.20P 40 
2 M-F 2.00P 60 BUGS BUNNY/ROAD RUNNER 2 35|201 201 99 99 |A 6.0 27 489 
PRICE [S RIGHT 1 2161195 196 97 97 |A 7.7 32 628 SAT. | 10.00A 30 CBS CA B 7.0 28 571 
M-F 11.00A 30 CBS ΑΡ B 6.6 30 538 | | BUGS BUNNY/ROAD RUNNER 3 35| 200 200 98 98 |A 6.6 2B 538 
SAT. 10.30Α 30 CBS CA B 7.3 29 595 
PRICE IS RIGHT 2 2151195 195 97 97 ΙΑ 8.6 33 701 
M-F 11.30A 30 CBS AP B 7.8 33 636 || BUGS BUNNY/ROAD RUNNER 4 35|200 200 298 98 | A 6.5 28 530 
RYAN'S HOPE 2181182 174 96 93 |A 6.7 25 546 SAT. 11.00Α 30 CBS CA B 7.6 29 619 
M-F 12.30P 30 ABC DD B 6.7 25 546 || CBS SPORTS SATURDAY 29 | 193 99 A 8.6 τοι 
1 SAT. 3.00P 191 CBS SA B 6.7 19 546 
SEARCH FOR TOMORROW 95|184 184 93 93 |A 3.0 11 245 
M-F 12.30P 30 NBC DD B 3.0 12 245 || CBS SPORTS SPECIAL(S) 196 99 | A 6.1 19 497 
TATTLETALES 144 | 117 116 66 64 |A 3.6 13 293|| 2 SAT. 5.00P 60 CBS SE 
M-F 4.00P 30 CBS QG B 3.0 10  245|| CBS SPORTS SUNDAY 6| 186 95 A 6.0 19 489 
1 SUN. 4.30P 90 CBS SA B 65:3 19 513 
TEXAS 801118 178 90 90 |A 2.7 ΙΙ 220 
M-F 11.00A 60 NBC DD B 2.5 12 212 || DAFFY/SPEEDY SHOW 381 162 158 76 76 |A 4.6 19 375 
TODAY SHOW-7.30AM 217 | 205 205 99 99 |A 3.5 23 285 SAT. 12.00N 30 NBC CA B 4.7 17 383 
M-F 7.30A 30 NBC N B 4.4 25 359 


13 KEY: A=CURRENT REPORT B=SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


14 i 
PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 2ND AUG. 1982 REPORT 
T NO. OF PROGRAM | HOUSEHOLD AUDIENCES T/C NO. 0 PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME B. STATIONS | COVERAGE "ga FU PROGRAM NAME JS. STATIONS COVERAGE ne ns 
WK START PR 6. E| AUD. SHARE AUD.| | WK START PROG. E| AUD. SHARE AUD. 
# DAY TIME DUR NET ΠΡ WK 1 WK 2 WK 1 WK 2| Y % % (0000)[ # DAY TIME DUR ΝΕΤΤΥΡΕΗΙΝΚΙ WK 2|WK 1 WK 2| Y % % (0000) 
WEEKEND DAYTIME CONT'D 
DEAR ALEX & ANNIE-10.56AM 27 |196 197 99 99 ΙΑ 4,2 18 342 1 SUN. 10.30A 30 ABC CL B 2.2 9 179 
SAT. 10.56A 3 ABC CN B 5.1 21 416 2 SUN. 10.30A 35 
KIDS ARE PEOPLE TOO il 44|119 119 80 80 |A 1.8 9 155 
DEAR ALEX & ANNIE-11.25AM 44|118 119 80 80 ΙΑ 1.8 8 147 1 SUN. 11.00A 30 ABC CL B 2.6 11 212 
SUN. 11.25A 4 ABC CN B 2.1 11 220 2 SUN. 11.05A 25 
FACE THE NATION 45|180 177 97 96 ΙΑ 2.9 13 236 
SUN. 11.30A 30 CBS CC B 3.3 13 269 || KWICKY KOALA SHOW 29|153 164 77 85 ΙΑ 4.0 16 326 
SAT. 1.00P 30 CBS CA B 4.6 16 375 
FLINTSTONE'S COMEDY SHW2 45|181 181 94 94 |A 2.3 26 187 || LAVERNE AND SHIRLEY 42|195 196 98 99 |A 4.4 23 359 
SAT. 8.00A 30 NBC CA B 2.8 23 228 SAT. 9.30A 30 ABC CA B 5.6 25 456 
FONZ AND HAPPY DAYS GANG 27 |194 195 98 98 |Α 5.1 22 416 
SAT. 11.00A 30 ABC CA B 5.8 24 473 || MEET THE PRESS 43 | 191 147 99 89 |A 3.1 13 253 
1 SUN. 12.30P 30 NBC CC B 3.9 14 318 
GOLDIE με JACK 27 |192 194 98 99 |A 3.2 19 261 2 SUN. 12.00N 30 
SAT. 9.00A 30 ABC CA B 3.8 18 310 || NBC MAJOR LEAGUE PRE GAME 17 |196 208 95 99 JA 5,9 22 481 
HARTFORD OPEN GOLF- SAT.(S) 159 85 A 3.8 12 310 l SAT. 2.00P 17 NBC SC B 4.8 18 391 
1 SAT. 5.19P 41 NBC SE 2 SAT. 2.00P 20 
HARTFORD OPEN GOLF -SUN.(S) 181 93 A 4.1 13 334 || NBC MAJOR LEAGUE BASEBALL 18 |200 208 97 99 ΙΑ 6.6 23 538 
1 SUN. 2.00P 128 NBC SE 1 9ΑΤ. 2.17P 182 NBC SE B 6.6 22 538 
HEATHCLIFF & MARMADUKE 27 |190 190 97 97 |A 5.2 23 424 2 SAT. 2.20P 157 
SAT. 11.30A 30 ABC CÁ B 5.7 23 465 NE PRE-SEASON ΕΤΒΙ -NBC(S) 207 98 |A T.T 25 628 
IN THE NENS- 8.26AM 46 | 193 193 97 97 |A 1.6 15 130 2 BUM. 1230P 185 NBC SE 
POPEYE/OLIVE COMEDY SHOW 35 |193 193 97 97 |A 1.6 16 130 
SAT. 8.264 3 CBS CN B 2,7 18 220 SAT. 8.00A 30 CBS CA B 2.2 16 179 
IN THE NENS- 8.56AM 46|200 199 99 99 |A 1.9 13 155 f| RICHIE RICH/SCOOBY DOO-1 46 | 193 194 98 99 |A 4.8 24 391 
SAT. 8.56Α 3 CBS CN B 3.4 18 277 SAT. 10.00A 30 ABC CA B 5.6 25 456 
IN THE NEWS- 9.26AM 46 | 200 199 99 99 |A 2.4 14 196 || RICHIE RICH/SCOOBY D00-2 46 | 198 198 99 99 | A 5.4 24 440 
SAT. 9,26Α 3 CBS CN B 4.3 20 350 SAT. 10.30A 30 ABC CA B 6.3 26 513 
IN THE NEWS-9.56AM 45|201 201 299 99 |A 5.6 27 456 | | SCHOOLHOUSE ROCK -8.26AM 45|180 183 94 95 |A 2.1 23 171 
SAT. 9.56A 3 CBS CN B 6.4 27 522 SAT. 8.26A 4 ABC CN B 3.2 22 261 
IN THE NELS-11.56AM 44|188 191 93 95 |A 4.5 19 367 || SCHOOLHOUSE ROCK-8.55AM ?7| 192 192 98 98 |A 3.2 23 261 
SAT. 11,564 3 CBS CN B 5.5 21 448 SAT. 8.55A 4 ABC CN B 3.7 οἱ 302 
IN ΤΗΕ NEWS-12.26PM 44 | 165 175 80 89 |A 3.8 15 310 || SCHOOLHOUSE ROCK- ei. ?27| 192 194 298 399 |Α 3.4 19 277 
SAT. 12.26P 3 CBS CN B 4.4 16 359 SAT. 9.25A 4 ABC CN B 3.9 18 318 
IN THE NENS-12,56PM 42 | 161 176 81 90 |Α 4.3 17  Á 350|| SMURFS I 46 | 207 207 99 99 |A 5.1 42 416 
SAT. 12.56P 3 CBS CN B 5.2 18 424 SAT. 8.304 30 NBC CA B 6.0 36 489 
IN THE NEWS- 1.26PM 40|153 164 77 85 ΙΑ 4.0 15 326 | | SMURFS II 46| 207 207 99 99 |A 7.7 48 628 
SAT. 1.26P 3 CBS CN B 4.5 15 367 SAT. 9.00A 30 NBC CA B 8.2 41 668 
IN THE NEHWS-10.56AM 46|200 200 98 98 |A 6.7 28 546 || SPACE STARS { 35|179 179 091 91 |A 4.5 19 367 
SAT. 10.56A 3 CBS CN B 7.2 28 587 SAT. 11.00Α 30 NBC CA B 44 ΙΤ 359 
IN THE NEWS-11.26AM 46 |200 200 98 98 |A 6.3 26 513 || SPACE STARS II 35| 179 179 91 91 |A 4.3 18 350 
SAT. 11.264 3 CBS CN B 7.2 28 587 SAT. 11.30A 30 NBC CA B 4.4 17 359 
KID SUPER POWER I 451195 195 97 97 |A 6.0 31 489 | | SPIDER-MAN & FRIENDS 36 | 198 198 98 98 |A 6.1 ο 497 
SAT. 9.30A 30 NBC CA B 6.1 27 497 SAT. 10.30Α 30 NBC CA B 5.8 23 473 
KID SUPER POWER II 451195 195 97 97 |A 5.8 26 4173 || SPORTSBEAT 20 1686 169 688 91 |A 4.2 12 342 
SAT. 10.00A 30 NBC CA B 5.8 24 473 SUN. 5.30P 30 ABC SC B 3.3 10 269 
KIDS ARE PEOPLE TOO I 44 | 121 118 80 80 |A 1.7 B 139 || SPORT BILLY 4|130 130 67 68 |A 3.2 13 261 
SAT. 12.30Ρ 30 NBC CA B 2.9 12 236 


15 KEY: A= CURRENT REPORT. B—SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


16 PROGRAM AUDIENCE EE (ALPHABETIC) 2ND AUG. 1982 REPORT 


THUNDARR THE BARBARIAN 27 
SAT. 8.30Α 30 ABC CA 
TOM AND JERRY COMEDY SHOW 42 


τις NO. ΟΕ. | PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME B. N "n AvG.| | PROGRAM NAME E STATIONS | COVERAGE πο 
WK START j AUD. SHARE AUD. | WK ᾿ START i AUD. SHARE AUD. 
# DAY TIME DUR NET PPEHIWK 1 WK2|WK 1 WK 2 % - 9 (0,000)| # DAY ΜΕ DUR um WK 1 WK2|WK 1 WK 2 Ai % (9000 
WEEKEND DAYTIME CONT'D 
SPORTSWORLD 0 
1 SUN. 4.08P 82 NBC SA 
2 SUN. 3.35P B5 
SUNDAY MORNING 46 A 
SUN. 9.00A 90 CBS N B 
SUPERFRIENDS 46 Α 
1 9ΑΤ. 8.00A 30 ABC CA B 
2 SAT. B.OBA 22 
TARZAN/L.RANGER/ZORRO HR1 35 A li? 
SAT. 8.30A 30 CBS CA B 3.1 
TARZAN/L.RANGER/ZORRO HR2 35 A 2.0 
SAT. 9.004 30 CBS CA B 3,9 
THIS WEEK-DAVID BRINKLEY 37 A 3.5 
SUN. 11.30A 60 ABC N B 3.5 
30 MINUTES 37 A 3.2 
SAT. 1.30P 30 CBS DN B 3.5 
A 2.9 
B 3:6 
A 4.6 


SAT. 12.30P 30 CBS CA B 5,3 19 432 
TROLLKINS 33|165 175 80 89 |A 3.7 15 302 
SAT. 12.00N 30 CBS CA B 4.2 15 342 
WARWICK. GOLF-SAT(S) 174 92 |A 3.9 13 318 
2 SAT. 4.00P 60 CBS SE 
WARWICK GOLF -SUN(S) 189 96 |A 4.2 12 342 
2 SUN. 4.00P 120 CBS SE 
WRLD CHMP.WOMENS GOLF-SA(S) 172 90 |A 3.6 11 293 
2 SAT. 5.00P 57 NBC SE 
WRLD CHMP.WOMENS GOLF-SU(S) 1B5 95 ΙΑ 4.9 12 350 
2 SUN. 5.00P 60 NBC SE 


if KEY: Α-- CURRENT REPORT B—SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


et Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.MON. AUG.9, 1982 


7:00 7:15 7:30 7:45 8:00 8:15 8:90 8:45 : H : 9:45 10:00 10:15 10:30 10:45 
TOTAL AUDIENCE í 9,050 20,050 
(Households (000) & %) ος 24.6 


BEST OF THE WEST ———————— ABC MONDAY NIGHT BASEBALL ——ə—çq Z nT U 


A B C TV (RXOP) NEW YORK YANKEES Vs DETROIT 
PITTSBURGH VS 


BURGI sr, 
MULTI-SEGMENT TELECAST OOP) 


AVERAGE AUDIENCE { 7,340 9,940 
(Households (000) & %) TA 12.2 1055 15. 2. 136. 13.23 1298 
SHARE OF AUDIENCE ο 21 19 * ον 29 * 229 ου Ὁ 
AVG. AUD. ΒΥ ή ΗΒ, * M Sí ἐς lol 12.2 12.2 3. l3.3 3l 1ο ζ FREI 12.2 
TOTAL AUDIENCE 1 14,430 17,280 21,430 22,820 18,340 
E — (Households (000) & %) 1057 pss 26.3 28.0 22.5 
PRIVATE BENJAMIN WKRP |N M*A*S*H FILTHY RICH CAGNEY & LACEY 
E CBS TV (R)XXOP) CINCINNATI (R) 
AVERAGE AUDIENCE í 12,719 155,240 18,660 19,720 14,430 
K (Households (000) & %) 15.6 18.7 22.9 24.2 Ares Tf 17.9* J s 


SHARE ΟΕ AUDIENCE % 81 38 39 39 31 8ἱ 3 DON 
AVG. AUD. BY να HR. οἱ : 


1 TOTAL AUDIENCE í 14,180 19,230 
(Households (000) & 95) 17.4 23.6 


e— LITTLE HOUSE-PRAIRIE ----ν e NBC MONDAY NIGHT ΝΟνΙΕ5 ----------------------------- 


N B C TV (R)XOP) THOU SRALT NOT KILIKA 


AVERAGE AUDIENCE { 9,210 15175330. 

(Households (000) & 95) 1185398 lO 12 12282 13.9  12.1* 12.4» 15.5* 15.8* 
SHARE OF AUDIENCE % 21 20 * 22 * 24 20 * 20 * 27 * 29 * 
AVG. AUD. BY νι HR. % πια λα ποιον ρα ny ας πα πα σι RE us Kas 2 D s 11529 
Households (00) & N) “Q 19,890 

ousenolas 24.4 
REAGAN ADDRESS- —— ABC MONDAY NIGHT BASEBALL ——————————— 
A BC TV ολη KANSAS CITY VS NER YORK YANKEE 
— SUS ΠΝ ΕΟΝ 
AVERAGE AUDIENCE 1 10,020 
(A ος > 12.3 11.5* 13.6* 13.9* 12,7* 
2 22 Εἴ gui m 208^ 238 
W AVG. AUD. BY νι HR. κ sg a Wa Ñ ma luo με. beu fioo fan haoo Paea 
νε...» s — —nX I —s 
E TOTAL AUDIENCE { 14,590 16,790 ho pres 
(Households (000) ἃ 90) 17.9 20.6 22; Ç 
(1) WKRP IN N*A*S*H FILTHY RICH < LOU GRANT —— 
CBS TV ο ες, CINCINNATI (R) 5 
Ε (AXOP) 
AVERAGE AUDIENCE { 11,490 14,260 15,650 11,410 
K Households (000) & %) 14.1 17.5 19.2 14.0 14.0» 14.0* 
SHARE OF AUDIENCE % 26 30 33 25 25 26 
AVG. AUD. ΒΥ νι HR. % 12.4 15.8 16.7 18.4 TZ. 9 20.6 14.3 13.8 14.0 13:9 
2 TOTAL AUDIENCE í 14,340 19,400 
(Households (000) & %) 1.6 23.8 
(2) (3) a—— LITTLE HOUSE-PRAIRIE ——— «—————— NBC MONDAY NIGHT MOVIES 
(SUS) (SUS) (8:40-9:40PM) LOVING YOU(R) 
N BC TV (R)(OP)( 90P) E M) 
AVERAGE AUDIENCE { 9,780 10,920 
(Households (000) & %) 19.0 9, ο} 12.9* 13.4 10 7 Maia 15 14.83 
SHARE OF AUDIENCE ο 21 17 2 pe Ὁ 25 az s ps Ὁ ern 
AVG. AUD. ΒΥ '4 ΗΒ. % 9.0 9.3 dl 12.7 10.8 10.7 14.4 14 14.9 
ior I ERN d SLE FAMA 
(See Def. 1) WK. 2 57. H 58. 9 58. 4 58. 1 56. 3 55. ΚΝ; 33. H 
U.S. TV Households: 81,500, For explanation of symbols, See page A. 
CI YREAGAN ADDRESS- ego CB5,(8:00-8:21PM)(SUS) (2)REAGAN ADDRESS-NBC,NBC,(8:00-8;22PM)(SUS) 


3 (3)DEMOCRATIC RESPONSE, NBC, (8:22-8:40PMD)(SUS) EVE. MON. AUG. 16, 1982 


ο, Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.TUE. AUG.10, 1982 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 : ; : 9:45 10:00 10:15 10:30 10:45 
TOTAL AUDIENCE 1 12,800 14,590 17,520 16,540 16,870 
(Households (000) & 96) 15.7 17.9 21.5 20.3 20.7 
HAPPY DAYS LAVERNE & THREE'S COMPANY TOO CLOSE FOR e= HART TO HART ———— 
ABC TV (R) SHIRLEY (R) COMFORT (A) 
(R) (RXOP) 
AVERAGE AUDIENCE í 10,680 πρ ΙΕ 15,400 14,670 13,610 
(Households (000) ἃ 96) πο 15.6 18.9 18.0 Wrta dO LORT 
SHARE OF AUDIENCE % 27 31 34 32 30 SONS 3i η 
W AVG. AUD. BY '4 HR. % 15.1 14.2 15,0 16.1 18.4 19.4 Msi 18.4 16,5 16.8 Πήραν 16.3 
TOTAL AUDIENCE í 10,190 8,720 17,030 
E K(Hnouseholds (000) & %) 12.5 10.7 20.9 
CRONKITE'S TWO OF US q——— ~ CBS TUESDAY NIGHT MOVIES. ——————— 
E C B S TV UNIVERSE (R)XOP) THE SOLITARY MAN(R) 
AVERAGE AUDIENCE í 8,310 7,340 11,000 
K (Households (000) & 96) TOGA 9.0 13/35 ΙΡ” 19.63 14.4* EA. 33 
SHARE OF AUDIENCE % 21 18 24 21 Ὁ 24 κ 26 * 2r'* 
AVG. AUD. BY 'A ΗΒ. % 10.4 10.0 8r» 9.4 10.9 12.3 13.4 15 B 14.7 14.2 14.1 14.4 
1 TOTAL AUDIENCE { 10,430 9,860 10,680 
(Households (000) & %) 12.8 jo sil Jl ll 


---------ΓΛΤΗΕΝ MURPHY ——— e BRET MAVERICK —— e — — MCCLAIN'S LAW —— 


N BC TV (R)XOP) (R)XOP) (R) 


AVERAGE AUDIENCE 7,420 7,420 8,640 
(Households (000) & 96) { adl 8.1» 9e» 9.1 86.63 8139 10.6 10.4» ia 
SHARE OF AUDIENCE % 18 18 * 1 93 16 16 * 15 * 19 183 20 * 
AVG. AUD. BY 1⁄4 HR. % 8| 861 Jas Pass aa τι ες dor BW Doc ΠΕ Ἐν: 
TOTAL AUDIENCE " E 
ΤΙ aP POP μας 
HAPPY DAYS LAVERNE & — THREE'S COMPANY TOO CLOSE FOR BARBARA WALTERS SUMMER SP |- 
ABC TV (R) SHIRLEY (R) COMFORT (B 
(R) (R)XOP) 
ο... J 11,080 11,570 15,080 16,140 14,670 
πα... 13.6 14.2 18.5 19.8 18.0 18.6» 17.4* 
SHARE OF AUDIENCE % ὋΝ 7 5 2 en du ih 
W AVG AUD. BY V HR. % We z [aaa Pa ΜΜ ο [1914 262 a oc omni S vA 
TOTAL AUDIENCE | 5,870 14,750 
E — (Households (000) & %) 18.1 


(0P) 


AVERAGE AUDIENCE í πε 30 8,800 
κ (Households (000) & 96) Gua 10.8 ΒΝΘ 879 1615 πο 8 
SHARE OF AUDIENCE % το 19 15 * 1 τ el * 2d oc 
AVG. AUD. BY 4 HR % 6: 4 (on 8.3 8.8 9.6 Wal T6 155 12-8 12-8 
2 ΤΟΤΑΙ AUDIENCE 1 10,600 11,740 13,450 
(Households (000) & 96) 13.0 14.4 ΠΕΙ 
----------- FATHER MURPHY ---------» e BRET MAVERICK ----------- «——À—— MCCLAIN'S ΙΑΝ —— 
NBC TV (RXOP) (R)XSUS-OP) (8) 
AVERAGE AUDIENCE í 7,340 8,800 10,600 
(Households (000) & 96) 9.0 A Ε1ο{595 10.8 1079% CISTS 1370 12.8* 137229 
SHARE OF AUDIENCE 96 1f "τὰ Ἡ 1 Θ᾽ = 19 GM 20S 23 22 * 2005 
AVG. AUD. BY κ HR. 96 8.2 Β 5 9, 3 10.0 9.6 10.4 μιας 12.0 12.4 ιο ο) 15.2 13.3 


U.S. TV Households: 81,500,000 


A-5 EVE.TUE. AUG. 17, 1982 


Ass Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.WED. AUG.11, 1982 


7:00 7:15 7:30 7:45 8:00 à 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE { 23,880 15,000 
(Households (000) & %) 29.3 18.4 
[ΤΕΛΟΣ ----------------- DYNASTY —————e 
ABC TV ME 1; 
AVERAGE AUDIENCE í 14,590 11,250 
(Households (000) & %) ἩΠ 14.03 J eds 19.4* 20.83 13.8 ] 35862 13.1” 
SHARE OF AUDIENCE % 33 PB x ο. ο ο. 3886 95 25 * 26 * 
W AVG. AUD. BY Ἡ HR. 6 13.6 14.3 16.7 18.1 19.3 19.5 20.9 20.6 14.3 13,2 13.6 14.1 
TOTAL AUDIENCE 10,110 6,520 15,400 
E (Households (000) ἃ %) { 12.4 8.0 18.9 
MR. MERLIN ASTRONAUTS | ------------------------------------ 85 WEDNESDAY NIGHT MOVIE —— 
E CBS TV (D op THIN ICE(R) 
AVERAGE AUDIENCE { 7,990 5,300 8,560 
K (Households (000) & %) 9.8 6.5 10.5 PN 9.4* 15. 3* 12r” 
SHARE OF AUDIENCE % 20 12 19 14 * 16 * 22 * 24 * 
AVG. AUD. BY !'4 ΗΒ. 96 9.6 10.0 6.6 ri S B.3 9,2 9,6 1119 οι 12.7 19.8 
1 TOTAL AUDIENCE 15.890 13, 200 12,060 16,540 
(Households (000) & %) { 19.5 16.2 14.8 20.3 
<——— REAL PEOPLE ———— FACTS OF LIFE LOVE, SIDNEY e— QUINCY, Ν.Ε. —À ns —— 
N BC TV (RXO0P) (A) (R)XSUS-OP) (A) 
AVERAGE AUDIENCE 11,410 11,410 11,000 13,120 
(Households (000) & 96) í 14.0 Weile 14.8* 14.0 19.5 16.1 15-87 16.37 
SHARE OF AUDIENCE % 27 gu Ἡ 28 * 26 24 29 28 * 305 
AVG. AUD. ΒΥ 'A HR. % 12.5 13.8 15.9 14.3 13.6 14.5 qae IKE] 1522 16.4 16.6 16.0 
d lom — τ 
e—— GREATEST AMERICAN HERO — < FALL GUY ——__ E — À—— DYNASTY ——— 
ABC TV (8) (RY(OP) (m) 
νο. οι. { 8,640 11,650 9,450 
SHARE OF AUDIENCE ος 10.6 9.7* 11.63 14.3 12.8» 15.7* 11.6 11.8» 11.4* 
W AVG. AUD. BY '4 ΗΒ. % 22 οι Sh ed 26 24 Ὁ 28 22 22. ~ vaga e 
: : i giir 10.3 11.2 11.9 12η 151653 15.6 15.9 12.0 16 TSI TELS 
E TOTAL AUDIENCE ( 9,700 19,480 
(Households (000) & 96) 11.9 23.9 
p CBS TV tb us 
AVERAGE AUDIENCE í 8,560 10,020 
K (Households (000) & %) 10,5 19, 8 9,9Χ Jl 465 12.4» 13.8» 13.51 
SHARE ΟΕ AUDIENCE % 23 23 20 3 oS 22 * 26 * 26 * 
AVG. AUD. BY Ἡ ΗΒ. 96 9.9 11.1 10.0 9,8 Alles) 1210 19.4 10:5 13.8 14,0 13.8 193 
2 TOTAL AUDIENCE í 16,790 15,000 11,410 15,080 
(Households (000) & %) 20,6 18.4 14.0 18.5 
a————ə. REAL PEOPLE --------» FACTS OF LIFE LOVE, SIDNEY a<a<— QUINCY, Ν.Ε. -------- 
NBC TV (ROP) (5) (R)(0P) (8) 
AVERAGE AUDIENCE í 10,840 13,280 10,510 11,000 
(Households (000) & %) 3.5] 11.4* 15%2* 1673 12.9 1355 13693 μας 
SHARE ΟΕ AUDIENCE 06 2B 25 * 30 * 30 93 25 25 Χ 27 * 
AVG. AUD. ΒΥ ἡ HR. % 11.1 11.6 14. 16.0 165 15.1 o 150 13.7 1355. 14.0 


TV HOUSEHOLDS USING TV WK. | 46.3| 41.9] 41.6] 48.0] 49.2 57. 56.1] 55.6] 54.4 
See Def. 1 WK. 2 45,0 n 54,2 54,0 52.2 


U.S. TV Households: 81,500,000 For explanation of symbols, See page A. 


A-7 EVE.WED. AUG.18, 1982 


μα Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.THU. AUG.12, 1982 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 ] 


TOTAL AUDIENCE ( 9,050 pete Ἔρος 1 
Households (000) & 96) ΠΗ at s : t 
i WORK & MINDY BOSON BUDDIES — —— BARNEY WILLER —— — a —, 
ABC TV (A) (R) (R)(OP) (R) 
6,930 8,230 9,210 11,740 
Housahalde (000) ἃ S) { n 1071 143 10.6 12.07 "Mid  14.1* 14.8» 
᾿ SHARE OF AUDIENCE % 17 19 20 19 * ee oM o 25 * 28 * 
W AVG. AUD. BY HR. κ 7.9 5.5 pue pua An qug puo ug id [5 Fu ue 
TOTAL AUDIENCE í 16,870 13,120 Lund 
E (households (000) & %) 20.7 16.1 à 
e —— WAGNUM, Ρ.Ι. — — ss NON k SIMON —— «—— À— KNOTS LANDING —— 
CBS TV (RYX(OP) (A) (R) 
12,470 10,350 8,560 
ae: ON A SO { 15.3  14.5* 15.05 or? 19.85 12.5* 10.5 10,2* 10.8* 
K P SHARE OF AUDIENCE % 30 30 * 31* 03 24 * 5 Lg 18 * 20 * 
AVG. AUD. ΒΥ νι ΗΒ. % Jo 1... 15ο. 15 au i62 13 2 ωρα ΕΙ 13.3 Ιον. 0 2 [lo ali MIR 
1 TOTAL AUDIENCE 11;570 13,690 13,280 16,460 
(Households (000) & %) 14.2 16.8 : 20.2 
° ------------- ΕΛΝΕ — DIFF'RENT DIFF'RENT *— —— i LL STREET BLUES ———, 
N BC TV (R)(OP) STROKES STROKES SPEC. (8) 
(R) βλίΩρ 
11,650 11,820 11,980 
AVERAGE AUDIENCE { 10:2. 9.8* 10.5* 14.3 14.5 14.7 14.7» 14.8* 
(Households (000) & %) : : nc Ë ep e νο. 
ARI ο. B 5 n pm 14.7 xm 14.9 e WE 14.8 14.7 
AVG. AUD. BY '4 HR. X 10.0 Εν Πο BIOS Š ° 5 . . : Š k 
TOTAL AUDIENCE 
(Households (000) & %) { L A ος 
ABC MOVIE SPECIAL — 21/10 -------------. 
Α Β σ TV ROOSTER (R) 
AVERAGE AUDIENCE { 10,190 aa 
(Households (000) & %) 12.5 11.9» 12.83 12.63 appo usse ugs 11.5» 
SHARE OF AUDIENCE % κ p $ S . Jm «53 
ος i i. passu qus [a2 nig ea Feo [12.6 ime Tha, PnU Πππ.η 
TOTAL AUDIENCE { 15,730 23,310 
E — (Households (000) & %) 19.3 28.6 
—— MAGNUM, P.I. ——ə— CIRCUS OF THE STARS 
E CBS TV (R)(OP) š 
AVERAGE AUDIENCE í 10,600 13,860 
K (Households (000) & %) 13.0 11.83 wma ο 0 naa 16.7* 18.8* 18.0* 
SHARE OF AUDIENCE % 26 24 * 27 3 31 27 * 29 « 34 * 34 * 
AVG. AUD. BY 4 HR. % μη ος ο ο ΠΟ; "Mss scis Pusse- qp 1855. W np: 177 
2 TOTAL AUDIENCE 13,040 12,470 12,470 15,490 
(Households (000) & 96) 16.0 15.3 15.3 19.0 
BORN TO THE WIND-1 DIFF'RENT GIMME A BREAK — ——— —C- HILL STREET BLUES —— 
NBC TV gP τ. (R)XSUS-OP) (R) 
R 
AVERAGE AUDIENCE { 8,880 10,920 11,250 11,570 
(Households (000) & %) TOROS ΠΠ οτε; ΠΠ Πεζά 19.8 13,2 T3965 14.6* 
SHARE OF AUDIENCE % 21 pu e 21 * 24 24 26 25 κ 27 * 
AVG. AUD. ΒΥ νι HR. % Au [10.6 fuss gue προ Inge | ña ç 13.6 14.0 14.8 


For ITE of symbols, See page A. 


A-9 FVE THII AIC 10 1009 


Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.FRI. AUG.13, 1982 
7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 
TOTAL AUDIENCE í 12,630 
(Households (000) & %) 15.5 


——— ABC FRIDAY NIGHT ΜΟΝΤΕ —əyəə—- ——— 


A B C TV AMERICAN HOT WAX 


AVERAGE AUDIENCE { 7,010 


(Households (000) & 96) 8.6 τον 8.5" μας 8.9* 
SHARE OF AUDIENCE % 18 1 5 17 18 18 
W AVG. AUD. BY κ. HR. % 758 8.0 8.2 8.9 8.3 9.6 8.9 8.9 
TOTAL AUDIENCE 16,630 14,510 
E (Households (000) ἃ %) { 20.4 17.8 
--------- DUKES OF HAZZARD --------ο -------------------- DALLAS —————————» e FALCON ΕΕ -- 
E CBS TV (R)COP) (8) (R 
DIENCE 11,740 10,510 10,920 
K Μα... απ. { 14.4 13,33 15.5* 12.9  12.5* 13.4* 13.4 13.2* 13.5* 
SHARE OF AUDIENCE % ΘΙ 29 * gems 26 2510s 26 * 28 27 29 
AVG. AUD. BY 4 HR. κ 2.9 Fus R Uer jen. cmo - Ret oon ETSI) doro EHE MSS 5.4 
1 T DIENCE 7,010 10,920 13,610 
πη & %) { 8.6 13.4 16.7 
ONE OF THE BOYS «-------------------- CH | CAGO STORY ——  <+—cAssIE AND CONPANY —— 
N BC TV (R) (R)(SUS-0P)(OP) 
5,620 6,680 10,680 
ο... { 6.9 8.2 7.0* 8.5* Q s osa aoa no 13.1* 
(Households (000) & 96) . e et 1s ΠΕ 27 ο} κ 2 6 
ο ο... 5 : 5 8.5 8.8 9.5 agr pug 1Π5.5 sg 
AVG. AUD. BY ΗΚ, Ὁ 6.6 πη 6.6 τέο 3 8. ὦ ; B : ` š ; 
TOTAL AUDIENCE 
10,190 22,090 
(Households (000) & %) ( 12.5 ira 
BENSON NFL PRE SEASON FTBL-ABC 
ABC TV (RX0P) CINCINNATI VS GREEN BAY 
(orsins ος { 7,910 9,130 
SHARE OF AUDIENCE % 9.7 11.2 8.6* 12.0* 11,65 10.9» 19.43 
AVG. AUD. BY 4 HR. % 21 23 183 25 * 23. * 22 * 25 * 
> X d 5 1 12.0 11 11.2 10.5 12.1 l2 
E TOTAL AUDIENCE { 153240 15,650 14,670 
(Households (000) & %) 18.7 19.2 18.0 
*—— DUKES OF HAZZARD —— +—— —— DALLAS --ν e——À——— FALCON CREST — s. 
E CBS TV (R)(oP) (m) (8) 
AVERAGE AUDIENCE { 11,330 11,250 πα 
K (Households (000) & %) 13.9  12.3* 15.4* 13.8  13.1* 14.5* 13.5  13.5* 13.6* 
SHARE OF AUDIENCE % 30 2g κ 32 * 29 91 κ 28 * 27 27 * 28 κ 
AVG. AUD. BY '4 HR. % 11.89 19 Ὁ 15.1 15 8 19.0 13.9 14.4 14.6 13.5 13.4 13:3 1328 
2 ` TOTAL AUDIENCE í 5,300 10,760 11,000 
(Households (000) & 96) 6.5 13.2 13.5 
ONE OF THE BOYS —— CHICAGO STORY ------------------------- Φ----- CASSIE AND COMPANY —— a. 
N BC TV (R) (RX0P) 
(Households (000) & 96) 5,6 8.2 6.5» 8.45 9.6» 9.8 8.4» 10.35 
AVG. AUD. ΒΥ '4 ΗΒ. ο i > " 9.2 10.0 10.0 10.6 


A-11 


U.S. TV Households: 81,500,000 For explanation of symbols, See page À. 


EVE.FRI. AUG.20, 1982 


un Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SAT. AUG.14, 1982 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 : 9:15 9:30 9:45 10:00 10:15 10:30 10:45 | 


TOTAL AUDIENCE í 12,390 15,650 ος 
(Households (000) & 90) ος 19.2 ; 
e — TODAY'S ΓΒΙ — ee LOVE BOAT — r FANTASY ISLAND —————» 


ABC TV (R)XOP) (R)XOP) (R) 


,050 11,980 12,230 
AVERAGE AUDIENCE í 20 EXE 11.9* 14.7 13.6* 15.8* 15.0 14.3* 15.8* 
SHARE OF AUDIENCE % 25 24 * 26 ^ — 30 29 * ϱϱ Pi 80, * 33 * 
W AVG AUD. BY V HR. % cx pues pans δρ Ei esa e pug quta s be ulus 
TOTAL AUDIENCE { uo E 
E (Households (009) & 56) ADV-LIL LORD FAUNTLEROY = (BS SAT. NIGHT MOVIE ———————— 
CBS TV aT UE urn Wo PLACE TO ΜΙΟΕ() 
,950 7,910 
AVERAGE Aes í E 3 o Dg ὁ 7 8.4* 9.1* 10.4* 10.7* 
K SHARE OF AUDIENCE % 17 16 * 17* — 20 18 * 18 * 20 κ 22 κ 
AVG. AUD. ΒΥ 4 ΗΒ. % ποτ NUT E πα π.μ, ο. τον ος που 9» 
m 910 
1 TOTAL AUDIENCE { polla 6.680 8, 970 
Households νο HERE'S BOOMER HARPER VALLEY — — [use m ws  — mc om REPORTS 
N BC TV (R) (R)(OP) JAPAN ys, mc om 
4,970 
e. d E Rr S mra 7.9^ 6.1] 6.4» 5.9* 
(SHARE OF AUDIENCE. % 14 16 15 16 * Geof Πο 13 ^ 12 * 
E .6 e7 Go gg 58 
AVG. AUD. BY 4 HR. X δα T us uon ju E πια dog 7 
TOTAL AUDIENCE 
(Households (000) & %) { Ἡ wc 
M ——— LOVE BOAT ——ə >a ə —  —À, e—— — FANTASY ISLAND —— 
ABC TV (R)XOP) (8) 
AVERAGE AUDIENCE f IESU — 
(Households (000) & 34) 16.5  12.2* 14.8* 18.4* a» w Ἡ ος 1 ` 18.9* 
SHARE OF AUDIENCE % BE es e Ξ ο Hum aQ -- d e 39 κ 
AVG. AUD. BY Ν HR. % aeg [15.5 pee nem f hira xs ως προ B owec bxc .9 18.9 
TOTAL AUDIENCE { 10,190 21,110 
E — (Households (000) ἃ 96) 12.5 25.9 
e—— MALT DISNEY —— 
C B S TV FIRE ON KELLY MOUNTAIN(R) 
E T 
AVERAGE AUDIENCE ( 6,680 9,130 
K (Households (000) & %) 8.2. 72 9.2* 11.2  10.2* 10.6* 12.2* 11.0* 
SHARE OF AUDIENCE % 17 16 ^ 19* 24 20 * 20 3 24 3 22 3 
AVG. AUD. BY 1⁄4 HR. X Tal si usus 6682 Τους 0 10.0. 1.2 ο τς της 
2 -ππτππτ 12,710 7, 340 
(Households (000) & %) 15.6 
NBC MOVIE OF THE WEEK Eom REPORTS 
N B C TV FLASH. GORDON ΕΝ ΜΑΡΡΕΝΕΌ 
AVERAGE AUDIENCE í 6,850 4,560 
(Households (000) & %) 8.4 7.5» 8.1* 9.2* mo 5.6 | cux 5.6* 
SHARE OF AUDIENCE % ar 16 * ie e 18, E ος ° n B x 1 * 
AVG. AUD. BY νι HR. % Vail τϐ 5 


TV HOU 3 37. 8. 3 ; 1 46.7 | 47. 48.7 | 49.6 48.5 | 48.1] 47.9 
ἢ 5 . A š ç 51. 51.9 52 7 50.0 49.7 48.6 
U.S, TV Households: 81,500,000 For explanation of symbols, See page A. 


A-13 EVE.SAT. AUG.?1. 1902 


Asi Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SAT. AUG.14, 1982 


TIME 11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2:45 


TOTAL AUDIENCE { 4,160 
(Households (000) & %) 5.1 


ABC 
ABC TV — E 
AVERAGE AUDIENCE 1 4,160 


(Households (000) & 96) 5. 1 
SHARE OF AUDIENCE % 12 


W — avc AUD. BY A HR. % — 5.1 , 
TOTAL AUDIENCE { 
E (Households (000) & %) 
AVERAGE AUDIENCE { 
K (Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY Μι HR. % 
1 TOTAL AUDIENCE í 8,390 
(Households (000) & 36) 10.3 πω) 
onere —— 
(11:30-12:44AM) 
N B C TV (SUSTAINING 12:44-1:00AM) 
AVERAGE AUDIENCE 4,890 
(Households (000) & %) { 6.0 RU po 
SHARE OF AUDIENCE % 19 19 19 
AVG. AUD. BY 'A HR. % 6.8 Er 6.2 5.5 4.8 
TOTAŁ AUDIENCE 
(Households (000) & %) { 6 
ABC TV week Co 
Ὃ 
AVERAGE AUDIENCE ? 
(Households (000) & %) { E 
SHARE OF AUDIENCE % E 
W να, AUD ΕΥ HR. % è 6 
TOTAL AUDIENCE { 
E — (Households (000) & %) 
NFL PRE-SEASON FTBL-CBS 
E CBS TV 
AVERAGE AUDIENCE í 
K (Households (000) & %) 10.8% 11.9* T T 
SHARE OF AUDIENCE % 23 3 29 * 32 * 
AVG. AUD. BY K HR. % 10.6 11.0 12.0 11.8 11.9 11.0 
° amsa mais { δὲ m 
cuseholds 8.2 BG. 
———Av. — 
NBC TV Cit soin «ιού liii Team 
AVERAGE AUDIENCE { 3,990 3,830 
(Households (000) & 96) 4.9 Gase 4,7 4,8. Yo 


SHARE OF AUDIENCE % 14 14 * 19 
Sol 4.3 4.3 


Ανα. AUD. ΒΥ 4 ΗΒ. «ὁ 


56 
TV HOUSEHOLDS USING τν WK.1 | 44.0 | 41.6 | 36.1 
See Def. 1) 45.2 ] 43.3 | 38.7 


U.S, TV Households: 81,500,000 


16.8 13.9 | 12.6 | 10.8 | 9.8 
7.9 | 16.0 B. 14.5 | 12.4 | 111 | 1ο] 


For explanation of symbols, See page A. 


A-15 EVE.SAT. AUG.21, 1982 


. š ^ 
ΑΙ Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SUN. AUG.15, 1982 
7:00 7:15 7:30 7:45 8:00 8:15 8:30 Ë $ : I 9:45 10:00 10:15 10:30 10:45 
TOTAL AUDIENCE ( 9,780 i TRR 
(Households (000) & %) 12.0 : à ' 
po =—=—Y ECIA é——  — ——— ABC SUNDAY NIGHT MOVIE 
CODE RED Ες DON REP FORCE 10 FROM NAVARONE(R) 
ABC TV q (9:00-11:23PH) 
(0P) 
12,800 
AVERAGE AUDIENCE í 6,930 τ πη. PTRO! 25 101699 15.7 13.3 15.0. 15.9. 16.8» 
(Households (000) & %) δν 8. . ° í A A * 29 κ 31 * 
SHARE OF AUDIENCE % 19 18 * ο”. 21 20 * 21 29 25 27 . 
W εδ [δα ια Mo Bus boy Br boe Hasa [55 [quy μος 
AVG. AUD. BY νι HR. % ue ieu- 190 Fe à ; 
TOTAL AUDIENCE 17,850 13,040 12,880 14,100 15,080 16,220 
E (Households (000) & %) 21.9 16.0 15.8 11.3 18.5 19. 
<—— 60 MINUTES — ARCHIE BUNKER'S ONE DAY AT A ALICE JEFFERSONS =———— TRAPPER Td WD —V 
PLACE TIME (R) (R) 
E CBS TV (R) (COP) 
13,280 
AVERAGE AUDIENCE 13,940 11,330 11,330 12,390 πμ το : p MS 
(Households (000) & %) { 17.1 16.5» 17.7* 13.9 13.9 15.2 16.4 m 15,9% 5,6% 
SHARE OF AUDIENCE % — 38 38 * νο 27 29 Cko IUS EON oeo. 
AVG. AUD. BY '& HR. % 15.5. 17.5 17.8 17.5 13.8 14.0 13.2 14.5 14.7 15.8 Ñ ; à l : ! 
1 Toal AUDIENCE [ - 18e RO 
(Households (000) & %) 8.8 [EUEETRIC SWARDROTHER | AT emcee CHIPS eaey — NBC SUNDAY ΝΙΘΗΤ MOVIE ——+.— 
B (Β)(0Ρ) ΤΗΕ 25TH PAN 
; HARDCASE(R 
NBC TV (SUS-0P) 
11,490 
AVERAGE AUDIENCE f M M eue tsm ade 13.9* 14,1 13.8» 15.03 14,23 13,9. 
SHARE OF AUDIENCE % 13 13 * ma Mas 23 * 27 κ 36 26 3 27 * 26 * 25 * 
T R πεις Dec un 
AVG. AUD. BY νι ΗΒ. % Bs «5. Ren le u Dua has haa Pa usn Du ie 
TOTAL AUDIENCE 
9,050 22,980 
(Households (000) & %) { ΠΠ 28.2 
—— CODE RED ——— O ---------------------------------------- ABC SUNDAY NIGHT NOVIE —— — —— — — —— —À—, 
ABC TV (8) AIRPORT. SO) 
moens (uM) a x ¿+ 5,280 12,390 
Πο} |. Ge 8.6" 15.2  12.2* 13.2» 15.5» 16.23 17.1* 17.2* 
SHARE OF AUDIENCE % M πμ 26. Προ. 25 * 27 * 27 * 30 * 31 * 
W G. AUD. BY% HR. % | 0| 0n Dio  Ὁ lv Wes lass [aso Thea Wu pn p ` 
TOTAL AUDIENCE { 19,890 13,450 12,800 16,140 17,120 18,420 
E (Households (000) & 9t) 24.4 16.5 15.7 19.8 21.0 22,6 
——— —— $0 WIMTES —— ARCHIE BUNKER'S ONE DAY AT A ALICE JEFFERSONS -------- TRAPPER JOHN, N.D. — 
(R) (R) 
E CBS TV (8) (R)(OP) Ë 
AVERAGE AUDIENCE { 14,100 11,000 11,410 14,260 15,650 14,430 
K (Households (000) & 96) 17.3 ο 18.4* 13.5 14.0 17.5 19.2 27:200 πο. 11.5» 
SHARE OF AUDIENCE % 38 37 * 39 * | 27 26 31 32 31 31 * 32 * 
AVG. AUD. BY '& HR. % 15.3. 17.2 18.1 18.6. 13.6 19.5 13.2 14.7 16.5 18.5 18.9 19.4 17.7 18.1 17.8 172 
2 L 7,910 12,960 18,580 
(Households (000) & %) Gom 15.9 22.8 
BORN TO THE WIND? —— — u s— MAGIC WITH THE STARS 
NBC TV (RY(0P) stop 
AVERAGE AUDIENCE ( 5,050 9,700 10,840 
(Households (000) ἃ 56) 6.2 6,9» 6.3* 11.9  10.8* Ποσο M aso Jae os 13.3* 14.0* 13.5* 
SHARE OF AUDIENCE % 14 14 * 13* 23 22 * 25 ^ — 23 22 * 23 * 24 * 24 * 
Ανα. AUD. BY νι HR. *6 6.2 PS Pme 3.7 9.9 Ji 6.5 bee T [ues Jae. [15.5 nm [uma [15.7 


TV HOU 42.4 | 44.5 45.7? | 46.3 
43.3 45.1 46.2 47.4 
.8, For explanation of symbols, See page A. 


Α-17 EVE.SUN. AUG.22, 1982 


x Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SUN. AUG.15, 1982 
11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 : H : 1:45 2:00 2:15 2:30 2:45 
TOTAL AUDIENCE í 3,420 
(Households (000) & %) I5 4.2 b; 
ABC TV Con {91} 
AVERAGE AUDIENCE í 3,420 
(Households (000) & %) 4.2 


SHARE OF AUDIENCE % 12 


W AVG AUD. ΒΥ κ 11.9 5.2 4.9 : 
TOTAL AUDIENCE Í 4,730 
E (Households (000) & %) 5.8 


CBS 
ε CBS TV em 
AVERAGE AUDIENCE í 4,560 


K (Households (000) & %) 516 
SHARE OF AUDIENCE % 11 


1 TOTAL AUDIENCE í 2,450 


Ὁ) ἃ 96 3.0 
ο a= NBC LATE NIGHT MOVIE — 
THE LAST RENARE d BEAU GESTE(R) 
NBC TV ITA 
(SUST; INING 12: 24-1:30AM) 
AVERAGE AUDIENCE 1,470 
(Households (000) & 96) í 1.8 ος ο 
SHARE OF AUDIENCE % 6 6 
AVG. AUD. ΒΥ 'A HR. % 1.8 2.0 1.8 ή 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV wati 


SUN. 
AVERAGE AUDIENCE 
(Households (000) & %) { Pa 
SHARE OF AUDIENCE % — Ü 
AVG. AUD. BY HR. € — 19. 


TOTAL AUDIENCE ( 5,050 
E (Households (000) ἃ 96) 


BS 
SUNDAY 

p CBS TV za 
088000 

AVERAGE AUDIENCE í 4,890 
K (Households (000) & %) 
SHARE OF AUDIENCE % 19 
AVG. AUD. BY νι HR. οὐ 6.0 


2 TOTAL AUDIENCE 1 iba TU) 
(Households (000) & 90) 2.1 
d— — NBC. LATE NIGHT MOVIE ———— 
N B C TV THE FALL OF THE HOUSE OF USHER 
das RE Ya 1: 05-1;30AM) 

AVERAGE AUDIENCE í 820 

(Households (000) & %) 1.0 TUN. lol1* Eus 
SHARE OF AUDIENCE % 4 4 * 4 κ a Ὁ 
AVG. AUD. ΒΥ '4 HR. % .5 


TV HOUSEHOLDS USING TV 
See Def. | 


16 
35.8 31.3 27.4 | 25.4 22.9 20.4 17.5 15.1 12.7 | 11.4 ST esp τις τι l 
2 26.2 | 23.4 12.71 11.28 10.0] 8.9] 75] ο5 
U.S. TV Households: 81,.500.,0 For explanation of symbols, See page A. 
CABC SUNDAY NIE T MOVIE,FORCE 10 FROM NAVARONE, ABC,(9:00-11:23PM)( SUSTAINING 11:23-11:29PM) 


A-19(2)ABC WEEKEND REPORT -SUN.,ABC,(11:29-11:44PM) EVE.SUN. AUG.22, 1982 


WK. 1 
WK. 


A-20 


10:00 10:15 10:30 τ 


É 


Nielsen NATIONAL TV AUDIENCE ESTIMATES .. DAY WON.-FRI. 4AUG.9-:3, 1982 

TE 7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 3:15 9:30 9:45 παπα 
TOTAL AUDIENCE í 5,050 5,460 
(Households (000) & 96) ο. enz 


e= GOOD MORNING, AMERICA-730 --. «—— GOOD MORNING, AMERICA--830 —5 


A B C TV (C0-0P) (PARTICIPATING) (C0-0P) (PARTICIPATING) 


AVERAGE AUDIENCE { 3,990 4,480 
(Households (000) & %) 4.9 5D 
SHARE OF AUDIENCE % 33 2n 
W AVG. AUD. BY 'A HR. % 4.9 5.9 cue 5.5 
TOTAL AUDIENCE í 2,280 3,180 4,560 6,280 
E (Households (000) & 94) 2.8 3.9 5,6 τή 
e= MORNING-KURTIS & SAWYER 1 =» <#— MORNING-KURTIS & SAWYER 2 =» ONE DAY AT A ALICE-M-F 
E C B S TV (C0-0P) (PARTICIPATING) (C0-0P) ( PARTICIPATING) TINE-M-F 
AVERAGE AUDIENCE 1 1,790 2,450 3,670 5,380 
K (Households (000) ἃ 96) 2.2 3.0 4.5 6.6 
SHARE OF AUDIENCE % 15 15 20 28 
AVG. AUD. BY 4 HR. 96 2,2 2.3 28 πο" 4.2 4.8 6.4 6.7 
1 TOTAL AUDIENCE 1 3,670 3,990 4,890 4,650 
(Households (000) & 96) 4.5 4.9 6.0 5.7 
e— TODAY SHOW-7.30AM ——— <— TODAY $H0W-8.30AM ——— DIFF'RENT WHEEL OF FORTUNE 
N B C TV (C0-0P) (PARTICIPATING) (CO0-0P) (PARTICIPATING) STROKES M-F 
AVERAGE AUDIENCE { 2,930 3,340 4,080 3,830 
(Households (000) & %) 96 die di 5.0 4.T 
SHARE OF AUDIENCE % 24 20 23 20 
AVG. AUD. BY '4 HR. % 3.4 3.8 4.0 4.1 4.6 ΘΠ 4.6 4.8 
TOTAL AUDIENCE 
(Households (000) & %) { / . κα 
«—— GOOD MORNING, AMERICA-730 —» <—— GOOD MORNING, AMERICA-830 —» 
A B C TV (C0-0P) (PARTICIPATING) (GO-OP) (PARTICIPATING) (SUS-OP ) 
AVERAGE AUDIENCE 
(Households (000) & 9) { ep ; 
SHARE OF AUDIENCE % 29 29 
W ΑΝΩ AUD. BY 'A HR. % ho" [^ne Aes adi 
TOTAL AUDIENCE 1 2,690 Eraio 4,560 7,740 
E (Households (000) ἃ %) j 3.6 5.6 9.5 
«—— NORNING-KURTIS ἃ SAWYER 1 —» «—— MORNING-KURTIS ἃ SAWYER 2 — ONE DAY AT A ALICE-M-F 
Ε 0 Β 5 τν (00-05) ( PARTICIPATING) (C0-0P) (PARTICIPATING) ΤΙΜΕ-Ν-Ε 
AVERAGE AUDIENCE í 2,280 = 2450 3,830 6,600 
K (Households (000) & ο) 2.8 3.0 4.7 B. 1 
SHARE OF AUDIENCE % 19 15 21 33 
AVG. AUD. BY ⁄4 ΗΒ. % ο 6 2.9 2.9 ο ο 4.2 5.1 TAL 8.5 
2 TAL AUDIENCE { 3,260 3,830 5,300 4,730 
(Households (000) & %) 4.0 4.Υ͂ 6.5 5.8 
e— TODAY SHOW-7.30AM —— < TODAY SH0W-8.30AM ———» DIFF'RENT WHEEL OF FORTUNE 
N B C TV (C0-0P) (PARTICIPATING) (C0-0P) (PARTICIPATING) (5υ5-0ρ) STROKES M-F 
AVERAGE AUDIENCE { 2,690 3,180 4,480 3,990 
(Households (000) & %) 3.3 9 9 595 4.9 
SHARE OF AUDIENCE % 22 20 25 20 


AVG. AUD. ΒΥ κ. HR. % 


For explanation of symbols, See page A. 


DAY MON.—FRI.  AUG.16-20, 1982 


^" Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—FRI.  AUG.9-13, 1982 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2:45 


Αι E " í 8,970 7,090 6,760 10,510 8,560 
ouseholds 11.0 8.7 8.3 12.9 TONS 
e———- LOVE BOAT DAYTIME ————»  FANILY FEUD RYAN'S HOPE  e— ALL MY CHILDREN —— «—— —— ONE LIFE TO LIVE —— 
A B C TV (SUS-0P ) (SUS-OP) (0P)(SUS-OP) >(SUS-OP) 
AVERAGE AUDIENCE í 6,760 6,110 5,710 8,070 6,850 
(Households (000) & %) [145 ms 8.9* uS 7.0 9.9 9.4* πο Spa 8.4 8: 5* 8.4» 
W SHARE OF AUDIENCE % 33 32 * 35 * 28 25 32 31 * sub Ὁ 29 29 * 30 * 
AVG. AUD. BY νι HR. 9$ 7.2 8.2 9.0 8.9 πρ fo di 6.8 OST 9.1 9.8 10.4 10.2 Β.7 8.2 8.4 8.3 
E πο. " { 6,600 7,820 8,310 7,420 5,380 
ouseholds B.1 9.6 10.2 9.1 6.6 
PRICE IS RIGHT 1 PRICE IS RIGIIT 2 ------- YOUNG AND THE RESTLESS --- «———— AS THE WORLD TURNS —— CAPITOL 
Ë G BS TV çoni >(5US-0P) 
AVERAGE AUDIENCE { 5,710 6,600 6,190 5,790 4,810 
K (Households (000) & 96) 7.0 8.1 7.6 τα 1.95 Πρι 6.93 τας | 5.9 
SHARE OF AUDIENCE % 29 32 27 2T 3 28 * 24 ρ 7 25 s οἱ 
Ανα, AUD. ΒΥ νι HR. % 6.8 1.3 7.9 8.4 133 {55 7.8 7.9 6.8 6.9 7.4 T2 5.8 5.9 
1 TOTAL AUDIENCE í 3,180 1,960 3,020 6,680 5,710 
(Households (000) & 96) 358 2.4 3.7 8.2 TO 
N B C TV — TEXAS ——— DOCTORS SEARCH FOR e———— DAYS OF OUR LIVES —— e— ANOTHER WORLD —————4 
AVERAGE AUDIENCE { 2,280 1,630 2,530 5,130 4,160 
(Households (000) & 95) 2.8 583 2 * 2.0 E B. ΕΙ 6.55 5.1 pud Soli 
SHARE OF AUDIENCE % e 12 * 11 3 7 11 21 20 * 21 * 18 18 * 18 * 
AVG. AUD. ΒΥ ⁄4 HR. % 2.9 AT 2.7 A 2.0 1.9 2.9 3.3 5.9 6.2 6.5 6.5 5$ 5.2 5. il 5.0 
TOTAL AUDIENCE í 8.800 6,520 6,190 10,270 8,720 
Households (000) & 96) 1 8.0 7.6 12.6 10.7 
U — LOVE BOAT DAYTIME ——— FAMILY FEUD RYAN'S HOPE  e—— ALL MY CHILDREN —— «———— ONE LIFE TO LIVE — —Əə s 
ABC TV (SUS-0P) (M-TH)(OP)(SUS-0P) (SUS-0P) 
AVERAGE AUDIENCE 6.440 5,710 5,220 7,910 6,520 
(Households (000) & 96) ( 7.9 7.3. 8,5. 1.0 6.4 9.7 9.1» 10.2* 8.0 r.9* 8.17 
SHARE OF AUDIENCE 96 31 30 * 33 * 26 24 32 30 * 34 * ?8 28 29 
W AVG AUD. BY A HR. X — Gg Το 84 Β.5 6 11 2 ise ass aer | oa 110521 100.9 το. SR ποτ s o 
 ——m—vsF aT ra sv 
TOTAL AUDIENCE 7,990 8,480 9,370 B,390 RII 
E (Households (000) & %) 9.8 10.4 11.5 103 AA ι 
PRICE IS RIGHT 1 PRICE IS RIGHT 2 ------ YOUNG AND THE RESTLESS ----ο e= AS THE WORLD TURNS ——> 
CBS TV i 
E 5,050 
AVERAGE AUDIENCE í 6,760 7,420 6,780 jl JA D m -— E 
Κ΄ (Households (000) & %) 8.3 9.1 B mus s 2 29 * 22 
SHARE OF AUDIENCE % — 34 35 31 M EV "p Ww wv 
AVG. AUD. BY νι HR. ὁ 8.0 8.5 8.9 9,1 8.1 8.3 8.4 ! 5 ; : 
2 ` TOTAL AUDIENCE 3,180 1,710 2,850 6,110 ἘΞ 
Households (000) & 96) 3.9 2.1 3.5 τ.5 o 
(Hou : La e ANOTHER WORLD --------ο 
—r TEXAS ——— DOCTORS SEARCH FOR <— DAYS OF OUR LIVES 
N BC TV TOMORROW (SUS-0P)» 
AVERAGE AUDIENCE ( 2,120 1,470 2,360 4,890 PN 4.5* 4.4* 
(Households (000) & 96) 2.6 2.63 2.63 1.8 ts ο. i 16 * 16 » 
SHARE OF AUDIENCE % 10 1 10 7 up ay "ANC HI Mes 
AVG. AUD. ΒΥ '4 HR. 96 2l 25 2.6 ο 1.8 1,8 ' " s 
; 28.5 | 28.6 | 28.1 | 28.4 


U.S. TV Households: 81,500,000 For explanation of symbols, See page A. 


A-23 DAY MON.—FRI. AUG.16-20, 1982 


An Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—FRI. AUG.9-13, 1982 


3:00 3:15 3:30 3:45 4:00 4:15 4:30 4:45 5:00 5:15 5:30 5:45 6:00 6:15 6:30 6:45 


TOTAL AUDIENCE 10,020 
(Households (000) & 96) { 12.3 M ERA 


e— GENERAL HOSPITAL — EDGE OF NIGHT d 


ABC TV uem μι dong qe 


AVERAGE AUDIENCE 7,990 3 
(Households (000) & 96) { 9.8 9.6* 10.0* RES 7,910 
W SHARE OF AUDIENCE % — 33 33 ^ 33 * | 16 22, 
AVG. AUD. BY K HR. % 9.4 9.8 10.0 9.8 "2 M a {59 
: t 
TOTAL AUDIENCE 7.140 3 
Ë — (Households (000) & 96) { 95 Ae τ 


TATTLETALES 


e— GUIDING LIGHT. ——ə— 


E CBS TV 1 


AVERAGE AUDIENCE 6,190 2,9 

K Households (000) ἃ $0) { πα 1 πάρ TE. Ma 
SHARE OF AUDIENCE % 26 25 * 26 * 12 š; Pl 
AVG. AUD. BY 4 HR. % Τρ 7.5 το 77 SEE T er ΤΙ 11.4 


l TWOABERECCI CO ———————————————————— e 7 T 
TOTAL AUDIENCE í 5,300 8,720 


(Households (000) & %) 6.5 


NBC TV — CHIPS ολ ————ə> 


NBC NIGHTLY NEWS 


AVERAGE AUDIENCE { 3,750 7,420 
(Households (000) & %) 4,6 4.5» 4.8» 9.1 
SHARE OF AUDIENCE % 16 nons J6 * 20 
AVG. AUD. BY νι HR. % 4.4 45 48 4.8 9 
.0 9,8 
TOTAL AUDIENCE 8,640 
(Households (000) & 96) { Μος 3 10.6 
---------- ΔΕΝΕΒΑΙ. HOSPITAL —— EDGE OF NIGHT ABC WORLD NEWS 
AB C TV y ete is ΕΘ TONIGHT 
AVERAGE AUDIENCE : 
33 7,420 
(Households (000) & 96) í TEO gas ΗΝ aen 9.1 
SHARE OF AUDIENCE % 32 32 * 32 * 14 20 
i A HR. % 
W AVG. AUD. BY ή ga foa fona o aa pan ΘΠ 911 
E TOTAL AUDIENCE í 7,580 3,340 aen 
(Households (000) & %) 99 4.1 ; 
e GUIDING LIGHT —————5 — TATTLETALES CBS EVENING NEWS- 


E C B S TV CoP) (SUS-0P) 


AVERAGE AUDIENCE { 6,280 2,850 9,540 
K (Households (000) & %) Ter Voss re ΚᾺ 3,5 1. 7 
SHARE OF AUDIENCE % 27 2p 26 * 12 26 
AVG. AUD. BY νι HR. % 1.5 T.B Dog 7.6 3.5 3.6 11.6 11.8 
2 TOTAL AUDIENCE í 4,730 8,310 
(Households (000) & 96) 5.8 10.2 


NBC NIGHTLY NEWS 


<=— HIPS M-F ——9 


NBC TV 


AVERAGE AUDIENCE { 3,420 7,250 
(Households (000) & 96) 4.2 3 B: al, 8.9 
SHARE OF AUDIENCE ος 15 13 * 16 * 20 


AVG. AUD. ΒΥ νι HR. % 


TV HOUSEHOLDS USING TV WK. | 
(See Def. 1) WK. 2 


U.S. TV Households: 81,500,000 


A-25 DAY MON.—FRI. 


3.6 4.0 4.6 4.8 BS (9) 

2841 29.2 29.9 30.5 29.4 30.8 31.9 32.f 34.0 35.5 30.1 38.1 40.8 43.2 44.6 45.3 

Tat 28.3 28.9 29.6 28.5 30.1 31.5 32.6 33.8 35.8 31.1 40.0 42.9 44.8 45.1 45.6 
For explanation of symbols, See page À 


AUG.16-20, 198? 


Α-26 


7:00 7:15 7:30 7:45 8:00 8:15 


2,770 


TOTAL AUDIENCE { 
(Households (000) & %) 


3.4 
SUPERFRIENDS 


ABC TV Mt 
AVERAGE AUDIENCE ( 1,960 
(Households (000) & 96) 2.4 
SHARE OF AUDIENCE % 27 
W AVG AUD. ΒΥ νι HR. % ar Far 
TOTAL AUDIENCE { 1,870 
Ë (Households (000) ἃ οὐ) 2.3 
POPEYE/OLIVE 
CBS TV CONEDY SHOW 
Ε (oP) 
AVERAGE AUDIENCE { 1,550 
K (Households (000) & %) 1.9 
SHARE OF AUDIENCE % 19 
AVG. AUD. ΒΥ ή HR. % jue Mor 
l ` TOTAL AUDIENCE ( 2,610 
(Households (000) ἃ 96) Esp 


FLINTSTONE'S 
COMEDY SHW2 


NBC TV 


(0Ρ) 
AVERAGE AUDIENCE { 2,040 
(Households (000) & %) 255 
SHARE OF AUDIENCE % 28 
AVG. AUD. BY νι HR. ο 2 2.9 
TOTAL AUDIENCE { 1,550 
(Households (000) & %) 1.9 
(1) 
A B C TV (OP )( SUS-0P } 
AVERAGE AUDIENCE { 1,390 
(Households (000) & %) ΠΜ 
SHARE OF AUDIENCE % 20 
W AVG. AUD. BY νι ΗΒ. κ 
TOTAL AUDIENCE { 1,470 
E (Households (000) & %) " ehm 
COMEDY SHOW 
p CBS TV i 
AVERAGE AUDIENCE { 980 
κ (Households (000) & %) 1.2 
SHARE OF AUDIENCE % 18 
Ανα. AUD. BY '4 HR. 12 ma 
2 TOTAL AUDIENCE ( 2,120 
(Households (000) & 96) 2.6 


FLINTSTONE'S 
COMEDY SHW2 


NBC TV 


(0P) 
AVERAGE AUDIENCE { 1,630 
(Households (000) & 96) 210 
SHARE OF AUDIENCE 96 24 


Ανα. AUD. ΒΥ 4 HR. * 


TV HOUSEHOLOS USING TV WK. 1 
e De WK. 


ouse ή 815 
(Sep ER RIE Noc νε 


A-21 


8:08-8:30AM) 


8:30 


DAY SAT.  AUG.14, 1982 


9:45 10:00 10:15 10:30 10:45 
3,420 3,260 4,400 4,970 5,050 
4.2 4.0 5.4 6.1 6.2 
THUNDARR THE GOLDIE GOLD/  LAVERNE AND RICHIE RICH/ — RICHIE RICH/ 
BARBAR IAN ACTION JACK SHIRLEY SCOOBY DO0-1 SCOOBY D00-2 
(OP) (0P) (0P) 
2,770 2,610 3,500 3,910 4,320 
3.4 Je 4.3 4.8 5.3 
23 19 23 24 25 
$.9 13.6 an fea [aa Las «s | su P ose Fon 
1,870 2,040 4,810 5,540 5,710 
2.3 2.5 5.9 BN 7.0 
TARZAM/I;RANGER/ TARZAN/L RANGER/ BUGS BUNNY/ROAD BUGS BÜNNY/ROAD BUGS BUNNY/ROAD 
ZORRO HRI HR2 RUNNE RUNNE RUNNER 
(OP) ΠΝ M (OP) 
1,470 1,390 3,750 4, 160 4,730 
1.8 1.7 4.6 5.1 5.8 
13 10 25 24 25 
dee μι τῷ που Ῥπο εδ s πο Pa nr 
5,380 7,170 5,380 5,710 5,710 
6.6 8.8 6.6 7.0 7.0 
SMURFS | SHURFS II KID SUPER POWER KID SUPER POWER SPIDER-MAN & 
(0P) lI FRIENDS 
(0P) 
4,320 6,110 4,650 4,560 4,810 
5.3 ως 5.7 5.6 5.9 
41 49 31 27 27 
4.5 6.1 za buy los } πο ον L Era leo 
3,100 4,650 4,730 4,970 
_ 3:8 E T ICH/ art: RICH/ 
THE GOLDIE GOLD/ — LAVERNE AND RICHIE R 
TUM Th ACTION JACK SCOOBY DO0-1 50008Υ D00-2 
(0P) (9Ρ} (ouo 
2,530 3,670 3,910 4,400 
da ON 4.5 4.8 5.4 
22 23 24 


1,470 2,200 5,220 7,170 7,340 
1.8 ΠΟΤ 6.4 8.8 9.0 
TARZAN/L RANGER/ TARIAN/L. RANGER, BUGS SUNNY/ROAD BUGS, BUNNY/ROAD BUGS, BUNNY /ROAD 
ZORRO HRI 
(OP) d (ορ) KNER 
1,220 1,790 3,990 5,540 6,030 
τῇ. 2.2 4.9 6.8 1.4 
12 13 24 30 31 
αι αντ zo. mu isis 5 8v. M 7.9" ο 
4,890 7,340 5,950 5,710 5,790 
6.0 3.0 Da 7.0 T 
POWER KID SUPER POWER SPIDER-MAN & 
SNURFS | SMURFS I) KID SUPER z DER MA 
(OP) 
3,910 6,360 5,050 4,890 5,050 
4.8 7.8 6.2 6.0 6.2 
42 45. 31. 26 2 


For 7 οί επ See page Α. 


DAY SAT. AUG.21, 1982 


nds Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SAT. AUG.14, 1982 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2:45 


(Nousehtids (000) & %) (NS en UI 15.9 
° . Τη 
FONZ AND HAPPY — HEAT 
AB C TV AYSWEANG νο. ο ος e—— —— AMERICAN BANDSTAND 82 ——5 
PAERCTORY PART e 
AVERAGE AUDIENCE 3,990 3,910 j 
C SHARE OF AUDIENGI (HE 4.8 Pki nur 4.6» 
Wo Avaa ΜΝ Ὁ ὧν 51 B 4 2 “i 18 ^ 
: > 1 .B &u 1. ὅπ [-.2-]- ue ag | ass 
TOTAL AUDIENCE 
E (Households (000) & %) ( S s ο ἘΠΕ αν 2,530 
: 3.1 
BUGS BUNNY/ROAD BLACKSTAR TROLLKINS ΤῸΝ AND JERRY — KW 
ICKY KOLLA 
E CBS TV KUNNE o (ορ) (αρ) COMEDY SHOW SHOW πα ΠΗΤΕΣ 
AVERAGE AUD — iii E 
IENCE 4,730 
"ΤΉΝ 1 | Id LAS L T Τ᾽ 
AUDIENCE ; f : : Ξ 
avc. AUD.BY W HR. X | 2 s sh τ in 
j ! : Ho 485 ΑΘ dt b 36 Seam ls NS ο, 
TOTAL AUDIENCE 4,080 
(Households (000) & 96) { DIO "E n s E E 
SPACE STARS | SPACE STARS || ; N 
N BC TV E DALEY SPEEDY SPORT BILLY a) NBC MAJOR LEAGUE 
PM (COP) BASEBALL 
AVERAGE AUDIENCE [ 3,420 3,260 3,100 — PA PI S ο) 0" 
Households (000) ἃ 5) 42 4.0 3.8 2.1 (3 Pu 6.8* 
% 17 16 ° : : 
AVG. AUD. BY K HR. % 4.3. 4.1 40 4.0 Sm M NN S e πι... 
: : : : 1 7.0 
ιο. - { 5.050 5,790 4,400 6,110 
6.2 ΤΗ 5.4 7.5 
FONZ AND HAPPY HEATHCLIFF ἃ ABC WEEKEND «------ AMERICAN BANDSTAND '82 — 
ABC TV 5 GANG MARMADUKE SPECIALS (SUS-0P) 
(5υ5-0Ρ) ΤΗΕ WINGED COLT,PART 1 
AVERAGE AUDIENCE ( 4,320 4,480 3,420 3,750 
Ημ. Ἢ 5.5 4.2 4.6 4.1» 5.2* 
23 23 16 18 16 * 20 * 
W AVG. AUD. ΒΥ ΗΕ 48 5.7 5.5 5.5 So Fesser En 52 
E TOTAL AUDIENCE T 6,930 5,790 3,750 5,460 4,560 3,500 
(Households (000) & 96) 8.5 Ta 4.6 ο. Bs 4.3 
BUGS BUNNY/ROAD BLACKSTAR TROLLKINS — TOM AND JERRY KWICKY KOALA 30 MINUTES 
CBS TV RUNNER 4 (05) As COMEDY SHOW SHOW 
E (92) (op) (op) 
AVERAGE AUDIENCE í 5,790 4,560 3,020 4,320 3,590 2,930 
K o Oo j j lj | | 
29 23 14 
AVG. AUD. BY A HR. % T.4 69 57 5.5 ο...» Oe Tl 5ο 16 
2 TOTAL AUDIENCE ( 4.560 4,610 5,460 3,830 5.300 12,390 
(Households (000) & 96) 5.6 Bs 6.7 4.7 6.5 15.2 
SPACE STARS | SPACE STARS |I DAFFY/SPEEDY SPORT BILLY (2) (3) 
NBC TV (05) SHOW C«0P) (0P) 
(ορ) 
AVERAGE AUDIENCE ( 3,830 3,670 4,320 3,020 4,890 6,030 
erea τι [s [e | E 
AVG. AUD. BY 'A HR. % 4,7 4.6. 45 4.5 5.5 f Sg 3.5 


TV HOUSEHOLDS USING TV WK.1 
(See Def. 1) WK. 2 
U.S. TV Households; 81,500,000 
Ci)NBC MAJOR LEAGUE PRE GAME,NBC,(2:00-2:17PM) (2)NBC MAJOR LEAGUE PRE GAME ,NBC,(2:00-2: 20PM) 
A-29( 39) NBC MAJOR LEAGUE BASEBALL, MONTREAL VS HOUSTON & SAN DIEGO VS CHICAGO CUBS,NBC,MULTI- -SEGMENT TELEC 


For explanation of symbols, See page A. 


DAY SAT. AUG.21, 1982 


^* Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SAT. AUG.14, 1982 


3:00 3:15 3:30 3:45 4:00 4:15 4:30 4:45 : : : ; 6:00 6:15 6:30 6:45 


TOTAL AUDIENCE í 11,170 
(Households (000) & %) 137 


<— ABC WIDE WORLD-SPORTS SAT —@ÓD,ə— "J 
ABC TV 


AVERAGE AUDIENCE { 5,870 


(Households (000) & %) 7.2 6.1* T.T* 7.6* 
SHARE OF AUDIENCE ο 21 19 * 24 3 2] * 
W — ave AUD. BY W HR. X sa leo RW a τρ 
E Be πω... { 17,440 7,010 
ouseholds (000) ) 21.4 8.6 
ΩθἛθθ 059 SPORTS SATURDAY ----------- ον CBS SAT. NEWS- 
C B S TV LOS ANGELES VS SAN FRANCISCO SCHIEFFER 
E (3:00-6:11PM) 
AVERAGE AUDIENCE í 7,010 6,030 
K RE A 8.6 [s gMr NS BTE 8.8* 8.4* 7.4 
% 19 
AVG. AUD. BY ñ HR. % 6.1 B.1 9.5 9.4 9.3 9.3 8.6 BG 8.4 9.1 9.2 7.6 8.4 6.8 7.9 
ο = —=— - ——a— = — —=  —Tr ns c-uT— = e“ P GÉ = —— —sVHI.Htm"iaTI- = TT s— =— ——— = = —y === === 
1 TOTAL AUDIENCE í 4,080 5,950 
(Households (000) & %) T.3 


————— NBC MAJOR LEAGUE BSEJBILL ——ToyƏ VV 


NBC TV "Itu 


HARTFORD OPEN GOLF- 
SAT. 


(5:19-6:000M) 


NBC NIGHTLY NEWS- 
SAT. 


AVERAGE AUDIENCE { 3,100 5,050 
ma a | BT δις ND. NS 0 0 0 oW 5 
AVG. AUD. BY 'A HR. X 6.2 SE 553 5713 SAS 5.4 Se 6.2 TA 4.1 3.9 3.6 6.2 6.2 
TOTAL AUDIENCE { 11,740 
(Households (000) & %) 14.4 


ABC TV 


AVERAGE AUDIENCE 6,030 
(Households (000) & %) ( qa Motos 7.5% A 
SHARE OF AUDIENCE % 21 e 22 29, 

W AVG. AUD. BY ⁄ HR. % i (i: τς ως B.4 : 


6,360 
5,4 8,150 i 
TOTAL AUDIENCE { Í 10.0 (ets 


60 
E (Households (000) & %) T CBS SAT. NEWS- 
WARWICK GOLF-SAT al A m SCHIEFFER 


5,460 
AVERAGE AUDIENCE f 3,180 r Ἢ qo cues 6.7 
(Households (000) & 96) 319 385 EON : 18 * 19 * M 
K SHARE OF AUDIENCE % 13 113 14 19 ΠΝ... in 
Ανα, AUD. ΒΥ νι HR. ὁ 3... 3.6 4.2 4.4 Siu ΕΒ . ` 
6,030 
2 TOTAL AUDIENE { 4,320 L 
T L NBC NAJOR LEAGUE BASEBALL —— Wai CHNP.WONENS GOLF-SA αν a 
NTREAL VS HOUSTON 3:00:5:5]0M 
N BC T SAN DIEGO VS CHICAGO CUBS(SUS-0P) 
MULTI-SEGMENT TELECAST( *OP) 2.930 55050 
AVERAGE AUDIENCE Š .3* 6.2 
(Households (000) & 96) { 7,3* 7.9* 7.8* 1201] ë 3 3 * 15 
SHARE OF AUDIENCE % TS 2S 26 * 25 ΠΠ 


AVG, AUD. BY ⁄4 HR. % 


6. 6. 
τις 123 πο 8.1 8.1 7.á Πο 4.2 4.0 d 3.4 93 0 5 
32.3 32.8 35.1 36.9 37.8 38.4 

28.a | 28.7 | 29.4] 30.21 20:8) 29.7 31.6 | 32.5 32,5 | 33,9] 33.7 | 34.8 37.8 | 39.7 41.2 | 41.9 
For explanation of symbols, See page A. 


0.5. TV Households: 81,500,000 DAY SAT. AUG.21, 1982 


A-31 


TV HOUSEHOLDS USING TV WK. 1 
See Def. 1 WK. 


AE Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. AUG.15, 1982 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 š Β : 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE í 2,040 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE f 1,470 
(Households (000) & %) 1.8 
SHARE OF AUDIENCE % j 9 
W — avo. AUD. BY νι HR. 9 i48 1 2.9 
οταν νεο -μμ-ξξξ------------- ὑπ —<r [Y  _ κννπονιν, 
TOTAL AUDIENCE ( 5,710 
E — (Households (000) & %) 7.0 
HECKLE—JECKL 


— — SUNDAY MORNING ——— F FOR OUR TIMES 
E C B S TV (SUS)XSUS-OP) 


(SUS )( SUS-0P ) (505) 
AVERAGE AUDIENCE í 2,690 


K (Households (000) & %) 3.3 3.17 3.5 3.4. 
SHARE OF AUDIENCE 96 91 δαν 22 Ὁ ΠῚ 
AVG. AUD. ΒΥ νι ΗΒ. % 3.0 3.3 3.8 3.4 3.6 3rd 


1 TOTAL AUDIENCE { 
(Households (000) & 96) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & 96) 
SHARE OF AUDIENCE % 
AVG. AUD. BY 'A HR. % 


KIDS ARE P PEOPLE 


MIGHTY NOUSE/ DRAK PACK 


TOTAL AUDIENCE { o 
(Households (000) & %) 2.1 


KIDS un FEOLLE 
ABC TV 


(10:30-11:05AM) 
(OP) 


AVERAGE AUDIENCE 1,300 
(Households (000) & %) { 1.6 158, 
SHARE OF AUDIENCE ο T 
W AVG. AUD. BY ⁄4 HR. 96 il UNT. 
TOTAL AUDIENCE ( 6 Ly 
E (Households (000) & %) MIGHTY MOUSE/ DRAK PACK e SUNDAY MORNING ——————————» FOR OUR TIMES 
HECKLE-JECKL (SUS)(SUS-0P) (SUS) 
E C B S TV (SUS X SUS-0P ) 
2,930 
AVERAGE AUDIENCE ] 3 ; gs 
K (Households (000) & 96) { E D pd AS 
SHARE OF AUDIENCE % Hu Sun 3:8 m E Αη 
AVG. AUD. BY 'A ΗΒ. 9 N ; : n D 


2 TOTAL AUDIENCE i 
(Households (000) & 96) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. ΒΥ ΗΒ. 9 


TV HOUSEHOLDS USING TV WK. 1 
(See Def. 1) 


U.S. TV Households: 81,500,000 


T 16.5 17.7 | 18.8] 19.8 
ri 
MEHEHEH REHEHEHE EHEHEHEH EHEHEHES 
For explanation of symbols, See page A. 


DAY SUN. AUG.22, 1982 


A-33 


μας Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. AUG.15, 1982 
11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2:45 
TOTAL AUDIENCE í 2,120 4,320 
(Households (000) & %) 2.6 5.3 


KIDS un PEOPLE e-— THIS WEEK-DAVID BRINKLEY —» DIRECTIONS 


ABC TV ἃ { a 


AVERAGE AUDIENCE ( 1,710 2,850 
(Households (000) & 96) ο £45 JO Se 
W SHARE OF AUDIENCE % 10 16 15 * 11» 
AVG. AUD. BY A HR. X 2.» 2.1 2.8 3.5 ge p ao 
TOTAL AUDIENCE { 3,020 
Ë (Households (000) ἃ 66) 3.7 


FACE THE NATION 


E CBS TV 


AVERAGE AUDIENCE { 2,450 
K (Households (000) & %) 3.0 
SHARE OF AUDIENCE % 14 
AVG. AUD. ΒΥ νι HR. 96 3.0 2.9 
hand — — À——— n." TT I— rn 
1 TOTAL AUDIENCE í 3,750 
(Households (000) & %) 4.6 


MEET THE PRESS 


NBC TV 


AVERAGE AUDIENCE ( 2,930 
(Households (000) & 96) SG 
SHARE OF AUDIENCE % 15 
AVG. AUD. BY '4 HR. % 3.6 3.6 
TOTAL AUDIENCE 
(Households (000) & %) { ys. ES 


KIDS ARE — e—— THIS WEEK-DAVID BRINKLEY — DIRECTIONS 


ABC TV PEOPLE TOO 1! (SUS) 


(11:05-11:30AM) 
(ορ) 


AVERAGE AUDIENCE 
(Households (000) & 96) { T po 3.5* 3.6* 
SHARE OF AUDIENCE % ° 14 * 14 κ 
W AVG. AUD. ΒΥ νι HR. % L; LZ - ΕΝ. 220 Ñ sua 
TOTAL AUDIENCE í 2,610 6,190 
Ë Households (000) & %) 3/52 far PRO TENNIS CHANP 
r CBS TV e n wn 
AVERAGE AUDIENCE 2,280 2,930 
K (Households (000) & 96) { 2.8 8 Du ΤΙ 
SHARE ΟΕ AUDIENCE % 11 11 1 w^ 
AVG. AUD. BY '4 HR. % pov 2.8 3.8 3.9 3. : 
2 TOTAL AUDIENCE { 2,530 - 15,810 
(Households (000) & 96) e 19.4 
MEET THE PRESS NFL PRE-SEASON FTBL-NBC 
N B C TV NEW YORK JETS VS HOUSTON 
AVERAGE AUDIENCE 2,040 6,280 
.2* .5* 8.9» 8.03 8.0* 
(Households (000) & 96) ( 2.5 ΠΠ 5.2 7.5 TR 5 1 


SHARE OF AUDIENCE % 10 25 20 * οἱ ο 
ΕΒ; 7.8 


AVG. AUD. BY 4 HR. % 9.0 à I t 
5 31.1 


TV HOUSEHOLDS USING TV Wk: 1 
: For explenation of symbols, See page A. 


See Def. 
DAY SUN. AUG.22, 1982 


U.S, TV Households: 81,500,000 
A-35 


TIME 3:00 3:15 3:30 3:45 4:00 4:15 4:30 4:45 3 : : : 6:15 6:30 6:45 


An Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN.  AUG.15, 1982 


TOTAL AUDIENCE Í 3,990 
Households (000) & % : unn 
(Households (000) ) 4.9 5.9 

AB C TV SPORTSBEAT ABC WRLD NEWS 

TONIGHT-SUN 

AVERAGE AUDIENCE 
(Households (000) & 66) { czaso 3,919 

SHARE OF AUDIENCE % li Hee 

W AVG. AUD. BY & HR. % sed a A a T 

TOTAL AUDIENCE 10,020 ' 

E (Households (000) ἃ 90) { 12.3 ud 
E CB S TV e— CBS SPORTS SU (DAY —————— ——5 CBS EVENING NEWS- 
AVERAGE AUDIENCE 4,890 
K Households (000) & %) { 8.0 4.9. 5.7* 7.5% E 
SHARE OF AUDIENCE οὐ 19 16 * 18 * 23 * i 
AVG. AUD. BY νι HR. % 5T Brass gos ου 5 23 7.8 
1 TOTAL AUDIENCE i 8,390 
(Households (000) & 96) { 10.3 EE 
—l—n [ F SPORTSWORLD ———— NBC NIGHTLY NEWS- 
N BC TV (4:08--5:30ΡΜ) SUN. 
(OP) 

AVERAGE AUDIENCE { 4,480 5,050 

(αλ Or AUDIENCE x e ck qe d τ 2 
% * 17 16 * 18 * 18 * š 

AVG. AUD. ΒΥ νι HR % 4.9 Pass | as | Φιῷ ae | 551 sal s ae | Gn P 6.3 
TOTAL AUDIENCE 
(Households (000) & 96) { Re E 
ABC TV SPORTSDEAT ABC WRLD NEWS 
AVERAGE AUDIENCE 
(Households (000) & %) í En Ux 

SHARE OF AUDIENCE % 14 13 

W Ave. AUD. BY 4 HR. % 5,6 4.1 5.1 5.1 

TOTAL AUDIENCE í 7,740 6,680 

E — (Households (000) & 9) 9.5 8.2 
CB S TV ATP PRO TENNIS CHAMP — P am eoLr-sur ]— a CBS EVENING NEWS- 
AVERAGE AUDIENCE ,42 5, 
(Households (000) & %) Í 3.5* 3.5* ES 3.7* 4.1* 4.4* 4.5» d 
K SHARE OF AUDIENCE % 10 * 10* 12 11 * 11 * 12 κ 12 * 17 
AVG. AUD. BY νι HR. % jf 36451. 56 guo Risse o Eus 22277 Raro Molas as f ms 
2 TOTAL AUDIENCE í 9,050 5,710 6,600 
(Households (000) & %) μοι 0 8.1 
(1) ------------------- SPORT SHORO —————————* NBC NIGHTLY NEWS- 
NBC TV [2 ] EUM T 
(0P) 

AVERAGE AUDIENCE 5,710 3,500 5,540 
(Households (000) & 96) 8.4" 7.0 6.4» Τ.3» πιο uos I cse 4.5* 6.8 

SHARE OF AUDIENCE % 24 * 20 18 * 21 * mca un 11 3 12 * 17 

6.5 4. ; 4.2 ; 


AVG. AUD. BY '4 ΗΒ. 96 


8.4 8.4 6.0 6.7 iof 7.4 7.8 5 3.8 4.9 1.0 6.7 
TV HOUSEHOLDS USING TV WK.1 | 32.4 | 33.8 | 33.3 | 33.2 33.3 | 33.1 | 31.8 | 31.4 31.9 | 32.8 | 33.4 | 34.3 36.5 | 37.4 | 38.2 | 39.3 
(See Def. 1) WK.2 | 34.8 | 35.2 | 35.5 | 36.2 35.0 | 35.4 | 36.1 | 36.8 36.7 | 36.9 | 36.6 | 37.3 39.1 | 40.8 | 41.6 | 42.6 
ὄδιρι eee OD DOT NBC,NEM YORK JETS VS HOUSTON ,NBC,(12:00-3:35PM)CS) "ΗΝ 
4-31 DAY SUN. AUG.22, 1982 


Α-38 


DAY 
NETWORK/PROGRAM 


EVENING MONDAY 
ABC ABC MONDAY NIGHT BASEBALL 


CBS REAGAN ANALYSIS CBS(SUS) 
NBC DEMOCRATIC RESPONSE -NBC(SUS) 
NBC LITTLE HOUSE -PRAIRIE 


NBC NBC MONDAY NIGHT MOVIES 


NBC NBC NEWS CAPSULE -2-MON(SUS) 


EVENING TUESDAY 
NBC NBC NEWS CAPSULE -2- TUE(SUS) 


EVENING WEDNESDAY 

ABC NEMWSBRIEF -WED(SUS) 

NBC NBC NEWS CAPSULE -2-WED(SUS) 
EVENING THURSDAY 

NBC NBC NEWS CAPSULE -2- THU(SUS) 


EVENING FRIDAY 
ABC NFL PRE SEASON FTBL-ABC(S) 


NBC NBC NEWS CAPSULE -2-FRI(SUS) 


EVENING SATURDAY 
ABC ABC SPORTS UPDATE-SAT 


ABC ABC NEWSBRIEF -SAT. 
CBS NEMSBREAK-SAT. 
NBC NBC NEWS CAPSULE-SAT 


NBC NBC NEWS CAPSULE -2-SAT(SUS) 
NBC NBC NEWS CAPSULE -2-SAT. 


NBC NBC SPECIAL REPORT(S) 
CONT 'D 


A-39 U.S. TV HOUSEHOLDS: 81,500,000 


WK 


[να 


n2 


Ρο — 


no = τὸ τος: 


C co 


ο] 


[C] 


WD 


= 


[*] 


e O ο οο C O ος 


«30-1 


TIME 
(N.Y.T.) 


.30-11.09PM 
.43-11.37PM 


.21- 8.30PM 
.22- 8.40PM 
.40- 9.40PM 


.40-11.40PM 


.45- 9.46PM 


.58- 9.59PM 


. 99PM 
.99PM 


. 59PM 


.51PM 


.59PM 


58- 
00- 


. 59PM 
.02PM 


.59PM 
. 99PM 


.59PM 
. 08PM 


.59PM 
.59PM 
. 20AM 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


8  Wielsen NATIONAL TV AUDIENCE ESTIMATES 


QUARTER 


HOUR 


GRID 
GRID 
11.00 
11.15 
11.30 


8.15 
8.15 


GRID 

9.30 
*GRID 
11.00 
11.15 
11.30 


9.45 


9.45 


WEEK 1 


WEEK 2 


25 


30 
18 
13 


TOTAL AUDIENCE | AVERAGE AUDIENCE 
HOUSEHOLDS 
(000) % (000) % 
20,050 24.6| 9,940 12.2 
9,210 11.3| 9,210 11.3 
12,140 14.9|12,140 14.9 
6,760 8.3| 6,760 8.3 
4,890 6.0| 4,890 6.0 
4,650 5.7| 4,650 5.7 


11 


1 
1 


1 


ο ϱ > 
O c 0ο 


5. 


3 


7 


TELE- 


TOTAL AUDIENCE 


AVERAGE AUDIENCE 


HOUSEHOLDS 
(000) % 


19,890 24.4 


14,340 17.6 


19,400 23.8 


HOUSEHOLDS SHARE | HR 
(0 * % 


10,020 12.3 22 


11.5» 22% 


9,780 12.0 21 


10,920 13.4 25 
13.5* 27* 


22,090 27.1| 9,130 11.2 23 
0 
11.8* 24*|11:5 
11.7 
11.5* 27*|10.8 
13,450 16.5|12,960 15.9 31 
16,060 19.7|16,060 19.7 37 7 
7,660 9.4| 7,660 9.4 4 
5,790 7.1| 5,790 7.1 
6,680 8.2| 3,990 4.9 


12. 

15.9 

19. 
20 | 9. 
14 | 7.1 
14 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


A-40 


DAY 
NETWORK/PROGRAM 


EVENING SATURDAY-CONT'D 
NBC NBC SPECIAL REPORT(S)-CONT'D 


EVENING SUNDAY 
ABC ABC SPORTS UPDATE-SUN 


ABC ABC SUNDAY NIGHT MOVIE 
ABC ABC ΝΕΜΝΡΒΒΙΕΕ -SUN. 


CBS NEWSBREAK -SUN. 

NBC NBC NEWS CAPSULE -SUN 

NBC NBC NEWS CAPSULE-2-SUN(SUS) 
NBC NBC NEWS CAPSULE -2-SUN. 


EVENING MONDAY -FRIDAY 
ABC ABC NEUSBRIEF -M-F 


ABC ABC NELIS:NIGHTLINE -T -F 


ABC VIEWPOINT(S) 


ABC ABC NEHS:NIGHTL INE -MON 


ABC FANTASY ISLAND-12.00 


ABC FRIDAYS 


ABC LOVE BOAT-12.00 


CONT'D 


A-4] U.S. TV HOUSEHOLDS: 81,500,000 


WK 


= 


TIME 
(N.Y.T.) 


8.30- 8.32PM 
8.58- 9.00PM 


9.00-11.23PM 
.02-10.03PM 
-00-10.02PM 
8.58- 8.59PM 
8.58- 8.59PM 
9.57- 9.58PM 
.04-10,05PM 


11.30-12.00MD 


11.30- 1. 31ΑΜ 


12.00-12.30AM 


12.00- 1.09AM 


12.00- 1.11AM 


12.00- 1.08AM 
12.00- 1.09AM 


QUARTER 
HOUR 


= 


= ¿oo m 


WEEK 1 


OTHER PROGRAMS 
WEEK 2 


HOUSEHOLDS 


HOUSEHOLDS SHARE | HR 


TOTAL AUDIENCE pu AUDIENCE 


(000) 


7,910 


21,030 


12,710 


10,920 
9,130 


10,920 


6,520 


96 


8,560 10.5 


4,810 


4,400 


5,220 


4,810 


(000) 


71,820 
12,800 


12,710 


10,920 
9,130 


10,430 


4,970 


4,320 


3,750 


2,530 


3,100 


3,100 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


w + O Na 


% % 


.3 19 
20* 


913 
193 
108 
@ 15 


.1 13 
115 


14» 


.8 14 
19» 


15» 
€ 15 
143 
163 


= σι OO 0 qn —— Nm Ul 4D ro = ο = Om Co OO O w 


U CO CO + QO SQ) CO. POCO GO PO C). Q2 UI. ως IS IS CIO -4 OO ο 


«Όσιο 


TOTAL AUDIENCE 


AVERAGE AUDIENCE 


HOUSEHOLDS 
(000) 96 


HOUSEHOLDS SHARE | ^ HR 
(000) 96 % 


4.2* 13* 


11,330 


13,120 
11,490 
9,130 


10,270 


10,600 


6,520 


5.7 |TU-TH 
4,730 5.8| 2,770 3.4 14 | 3.5|TUE. 
3.5* 12*| 3.6 TUE. 
3.4 TUE. 
4:18 15*| 3.3|TUE. 
2.9|TUE. 
5,380 6.6| 3,340 4.1 18 | 4.3 |HED. 
4.1* 15*| 4.0 |MED. 
4.1 WED. 
4.0* 19*| 4.0 |MED. 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


^*^  Wielsen NATIONAL TV AUDIENCE ESTIMATES 


' _ WEEK 1 ` 
TOTAL AUDIENCE | AVERAGE AUDIENCE 


WEEK 2 
AVERAGE AUDIENCE 


TOTAL AUDIENCE 


DAY WK TIME 
NETWORK/PROGRAM * (N.Y.T.) 


QUARTER 


HO 
HOUR USEHOLDS 


(00) ^ 2395 


HOUSEHOLDS SHARE 
(000) 9 % 


EVENING MONDAY-FRIDAY-CONT'D 
ABC LOVE BOAT-12.00-CONT'D 1.00 
ABC VEGA$-12.00 2 12.00- 1.09AM 12.00 


ABC ABC NENS:NIGHTLINE-FRI(B) 2 12,27-12.59AM 12.15 


ABC ABC NENWS:NIGHTLINE-MON 2 12.16-12.47AM 12.15 


N QO T QT ος» wW 
ONN SO ω Ο Oc DE m 


ABC ABC MOVIE OF THE WEEK 1 12.30- 1.41AM_ 12.30 
2 12.47- 1.58AM 12.45 


2.930 3.6| 1,630 


μα μα =" 
Qu On 


ABC FRIDAYS-PART 2 1 1.11- 1.17AM 


1.17- 1.29AM (SUS) 
1.41- 2.10AM 1.30] 1,710 2.1| 1,300 1.6 12 | 1.6ΜΟΝ. 
. .13AM 1.45 7 |MON. 
2.00 .5 |MON. 

.l0- 2.43AM (SUS) 

.13- 2.57AM (SUS) 
> 8.15] 8,800 10.8] 9,050 11.1 21 |14.5|M-F 
Í 8.45 .8 |TU-F 


3,260 4.0| 3,020 


ABC ABC MOVIE OF THE Νεεκ-2 


E=: 
σι 
æ 

! 
Λο 
mem 

m— Ον 


N ΛΟ 


CBS NEWSBREAK-M-F 


ve nye yH e 


= 
ὢ 
m «cn 


CBS CBS NEWS SPEC. REPORT(SUS) 1 11.30-12.00MD 11.30 THU. 


CBS LATE MOVIE I > 11.30 8,150 10.0| 5,130 Jd. ολ. 


.8* 193 


ΟΕΚ 2 UN 


= 
` 
= 
οι 
o ο DO 
N 
* 
το 
= 
* 
mg no o go σ» 
— O O C O ο 
T 
-h 


VARIOUS TIMES 


CBS LATE MOVIE II ? 12.30 4,730 5.8| 3,590 .4 23 


19* 
.5* 24* 


pa 
n2 
D 
e 
w >e ++ 
= 
* 
Q (0  -- 
Γ.ο-θο)-νο 
T 
La 


1.45 «959535 

VARIOUS TIMES (SUS) 
NBC NBC NENS CAPSULE-M-F > 8,45 
9.00 


tO 
- 


7,740 9.5| 7,740 18 |10. 8,480 10.4| 8,480 10.4 19 |10.1|M-F 
T. 


NO 
T 


CONT'D 


A-43 U.S. TY HOUSEHOLDS: 81,500,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


^*^^ Nieisen NATIONAL TV AUDIENCE ESTIMATES 
WEEK 1 


TOTAL AUDIENCE | AVERAGE AUDIENCE - 


DAY WK TIME QUARTER 
NETWORK/PROGRAM * (N.Y.T.) HOUR 


HOUSEHOLDS |HOUSEHOLDS SHARE 
(00  9* | (0 % 9 


EVENING MONDAY-FRIDAY-CONT'D 
NBC NBC NEWS CAPSULE -M-F -CONT'D 9.30 
NBC NBC NENS CAPSULE-2-M-F 9.58- 9.59PM 9.45 


9,370 11.5 


9,370 11. 


NBC TONIGHT SHOW 11.30-12.30AM 11.30 9,130 11.2| 5,380 


NBC DAVID LETTERMAN | 12.30- 1.00ΑΜ 12.30 3,260 4.0| 2,770 2,850 3.5| 2,280 


«4 
«Ὁ 
EU 
το] 
6.8 
6.3 
5.4 
4.2 
3.6 
3.3 
3.5 
2.8 
2.3 
lf 
1.5 


NBC DAVID LETTERMAN-SPECIAL(S) 1 12.30- 2.00AM 12.30 4,080 5.0| 2,450 


1.45 2.3* 13*| 2.3]|FRI. 

NBC SCTV NETWORK 2 12.30- 2.00ΑΜ 12.30 5,950 7.3| 2,930 3.6 18 | 4.3|FRI. 
12.45 4.1* 17*| 4.0 ERI. 
1.00 4.1|FRI. 
1.15 3.8* 191 3:;5|FRI. 
1.30 2.9|FRI. 
1.45 2.9* 18*| 3.0 |FRI. 

NBC DAVID LETTERMAN II 1.00- 1.30ΑΜ 1.00 2,610 3.2| 2,120 2.6 15 | 2.8|M-TH 2,200 2.7, 1,790 2.2 14 | 2.6 |M-TH 
1.15 2.4 |M- TH 2.5|TU-TH 
1.30 1.3 ΙΜΟΝ 
1.45 1.3 ΙΜΟΝ. 
2.00 1.3 ΙΜΟΝ 

NBC NBC NEWS OVERNIGHT-M-F » 1.30 1,550 1.9| 1,220 1.5 12 1.6 [M-F 1,470 1.8| 1,140 1.4 12 | 1.6 M-F 
1.45 1.6* 12*| 1.5|M-TH 1.4* l11*| 1.3|TU-TH 
2.00 1.4|TU-F 1.4 |MHTHF 
2.15 1.4* 10*| L.3|TU-F 145 13*]| 1.310411 
2.30 .8 MON. 

VARIOUS TIMES (SUS) 

DAY MONDA* -FRIDAY 

ABC ABC NELS THIS MORNING -600(SUS) 6.00- 6.15AM 6.00 M-F M-F 

ABC ABC NENS THIS MORNING-615(SUS) 6.15- 6.30AM_ 6.15 M=F M-F 

ABC ABC NELIS THIS MORNING-645 6.45- Τ.00ΑΜ 6.45 1,710 2.1| 1,630 2.0 22 | 2.0|M-F 1,390 1.7| 1,300 1.6 19 | 1.6 M-F 

ABC SPECIAL RPT.2(SUS) 2 9.49- 9.56AM 9.45 FRI. 

ABC SPECIA! REPORT -1(SUS) 1 12.03-12.04PM 12.00 THU. 

ABC FY[-12 :3(SUS) 12.58-12.59PM 12.45 M-F M-F 


À-45 U.S. IV HOUSEHOLDS: 81,500,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER- HOURS) 


A-46 


DAY 


NETWORK/PROGRAM 


DAY MONDAY FRIDAY -CONT'D 


ABC 
ABC 
ABC 
ABC 
ABC 
ABC 
ABC 
CBS 
CBS 
CBS 


CBS 
CBS 
CBS 
CBS 
NBC 


NBC 
NBC 


NBC 


DAY 
ABC 
ABC 
ABC 
ABC 
ABC 
ABC 
ABC 


CBS 
CBS 
CBS 
CBS 
CBS 
CBS 
CBS 
CBS 


SEC. OF STATE PRESS CONF.(SUS) 
SPECIAL REPORT-2(SUS) 

ABC DAYTIME NEWSBRIEF-M-F 
ABC SPECIAL REPORT-2.02(SUS) 
FYI-2.58(SUS) 
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